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Prince William REACT, Inc. Team C109 members man Command Post Trailer
at recent Good Ole Days Car Show during National Night Out activities.
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Team Supports National Night Out

During a July 5th coordination
meeting between First Sergeant Barton,
Prince William County Police Depart-
ment Crime Prevention Bureau, and
our Communications Officer, Dick Lee,
it was agreed Team C109 could effec-
tively participate in three activities as-
sociated with the Department’s “Na-
tionai Night Out to Combat Drugs/
Crime” program. These werethe*“Good
Ole Days Car Show” scheduled for the
27th of July at the McCoart County
Complex, and two motorcades sched-
uled for Eastern and Western Districts
of the county on August Sth and 6th,
respectively. A commitment was made
- subject to approval at the Team’s July
10th meeting. Despite this short no-
tice, participation in these events was
unanimously approved.

The “Good Ole Days Car Show”,
conducted by the Prince William Cruis-
ers from 090C to 1400 hours on July
27th had 140 participants and drew a
steady crowd throughoutthe day. Team
Ci09 complemented the show by ex-
hibiting Command Post 1 in an inde-
pendent operation mode, with CB base

By Richard Lee

Prince William REACT, Inc. #C109, Virginia

station, base antenna, and power gen-
erator. REACT and safety literature
were available, and five members were
on hand to answer questions: Bill
Watson (36), Matt Clarke (39), Jim
Morris (46), Dick Lee (58), and Bob
McCalley (59).

The DIJ for the event was very
supportive of the Team in that he men-
tioned our display - which was allo-
cated a very generous space -nearly
every ten minutes during the day.

The weather was great and ev-
erything went well until the generator
malfunctioned by overriding its gover-
nor and sending excessive AC voitage
to the radio - which then ailso became
inoperable, Despite these problems
the event was successful in that it pro-
vided an excellent opportunity to meet
members of participating law enforce-
ment agencies and the general public,
and introduce them to REACT. Atthe
close of the event Team Ci09 was
presented a Certificate of Appreciation
by the Prince William Cruisers.

On Monday, August 5th, four
members of Prince William REACT

Prince William REACT, Inc., C10% depicts what a typical team personal vehicle might
show up with for an emergency response at the Good Ole Days Car Show.

participated in two motorcades in East-
ern Prince William, from 1700-2130
hours. These motorcades included
McGrufT, the anti-crime “dog™, and his
attendants, county supervisors and dig-
nitaries, Police Chief Dean with sev-
eral of his officers, Sheriff Stoffregen
with several deputies, and two REACT
vehicles per motorcade. REACT par-
ticipants were: Frank San Pietro (26),
Bill Watson (36), Jim Morris (46), and
Dick Lee (58). The two motorcades
visited 27 neighborhoods in the East-
ern District whereNeighborhood Watch
Teams hosted “Block Parties”. Each
REACT vehicle was prominently
marked with magnetic REACT signs
and Fleet Watch bumper stickers. Be-
cause no REACT handouts or memen-
tos wereavailable for distribution, other
agencies generously provided our mem-
bers some of theirs so we could get in
on the “action™. The event proved an
excellent opportunity to reinforce our
Team’s relationship with county law
enforcement agencies and county offi-
cials, and for introducing Prince Will-
iam REACT to many of the county’s
citizens.

The motorcade on Tuesday, Au-
gust 6th, was generally the same as the
motorcade described above, but was
routed through 13 neighborhoods in
the Western District of the county.
Team members participating were:
Matt Clarke(39), Jean Clarke (43), Jim
Morris (46), David Sandridge (47) -
with son David, Judy Mc¢Connell (53),
and Edgar McConnell (54).

In all, ten Team members par-
ticipated in these three events for a
total of 90 hours, 80 of which were on-
site. All commented favorably on their
experience, and the overall consensus
of opinion is that Team C109 should
participate in all future National Night
QCut activities.
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== Life Member Corner

By Richard T. Gamble,

Life Membership Committee Chairperson

o

i

Here we are in another new year
“1997". Where does the time go?

Marny of our Teams have pre-
registered for 1997. Some have not yet
done so and as usual I am sure that
some will not renew.

lam reminding all Life Members
that are Unattached to a Team, that
they are supposed to try to re-sign up
with another Team or possibly start a
new Team within the area they live in.

It seems that there has been much
criticism, of late, of different types of
Communications Systems within our
Organization. I hope that we all keep
an open mind on this subject as each
type of Communications that is avail-
able for us, gives us another route to get
the message through.

No one system will be able to get
the messages through in an emergency
situation the size of an earthquake,
large flood or blizzard. Each system
has advantages and disadvantages. Itis
up to us to develop the advantages of as
many systems as we possibly can so
that we may show our expertise as
Professional Communicators.

New Life Members

LM #512

Ron Faulkner

Stratford REACT #4853
Stratford, Ontario

Send your articles and photos to
REACT Headquarters for inclusion
in the REACTer! l

New Life Members (Continued)

LM #513

Rolland 1. Hopkins, Jr.

REACT of Greater Long Beach
Long Beach, California

LM #516

Catherine L. Hopkins

REACT of Greater Long Beach
Long Beach, California

Silent Mic
Life Members

LM #68
Reid Jones, Jr.

LM #114
Alan F. Marks

LM #189
W.R. Kurz

LM #253
Fred A. Bennett

LM #260
Roberta Sloop

LM #401
A. Kelton Bonham




A request from
William K. O’Connor & Co.

The REACT Special Accident
insurance company

As most of you know, our office
has administered REACT’s Special
Accident Policy for many years. It was
originally designed for members under
70 years of age; however for several
years coverage was offered to those
over 70 years at an increased premium,
(the basic premium has never been
increased), but due to poor participa-
tion, it was decided to just offer cover-

William K. O’Connor & Co. and
REACT would love to offer this spe-
cial accident insurance and write cov-
erage for ALL MEMBERS. However,
the company underwriters would like
some assurance for full participation,
and we therefore request that you take
a few minutes to complete the very
short survey found below and return it
with your dues.

By now
all REACT
Teams should
have received
their renewal
packets...

So, send your members
dues and insurance fees
in now to qualify for
some great prizes in the
1997 REACT Renewal
Lottery! And don't
forget to include the

age to .th.ose under ?0 years of age as Thank you very much. survey below!
was originally provided.

e —— e e e e e e Lo S —
[

I REACT MEMBER SURVEY

I

I t

: Are you currently enrolled in the Special Accident Policy? YES D NO I:I
{ If NO, why not?

I — ——

|  What is your present age?

I

| If over 70 years of age would you be willing to pay $15.00

|  per year for this Limited Special Accident Coverage? YES NO

: If the premium could be REDUCED to $4.00 per member and

I offered to ALL MEMBERS, would you be likely to participate? YES NO

: Would you like $4.00 added to your dues statement for insurance? YES NO

I

[

I

I

[

[

[

L

Please Return To:

REACT International, Inc.
P.O. Box 998
Wichita, KS 67201

e N —— T e e = ]
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PR from Friends

A tip o’ the PR hat to REACT
Oklahoma County. The Team scored a
nice photo and tribute in the “World
Aerobatics Championships Newslet-
ter” recently.

REACT provided traffic control
for the two-week competition, helping
Oklahoma City Police. The daily WAC
Newsletter updated contestants .and
spectators. REACT got wide exposure
thanks to the good coverage. Be alert
for “PR perks” when your Team works
an event. It pays.

Use Every Chance

Writing to a REACT friend, or
another Team? Make REACT the first
word in the envelope address: RE-
ACT, John Doe, 123 Any Street,
Ourtown, USA. Let the USPS help
your PR efforts. It’s freel

Hit the Library

Does the public library have your
Team in its “Community Information
File”? Is it listed under “REACT™, if
REACT is not the first word in your
Team name? Check it out.

Be sure you're in there. Be sure
you're easy to find so groups seeking
your Team’s assistance can locate you.
REACTers visiting in your area can

Publicizing REACT

¥
.

contact you, perhaps attend your Team
meeting.

Update your listing regularly.
List 2 or 3 phone numbers in case a
contact is at work, on vacation, etc,
Make your library and your Team look
good. It’s free!

New Tool:
REACT Note Cards

Do you have a supply of the new
REACT all-purpose cards on hand? A
large REACT logo appears on the front.
The rest of the card is blank.

Use them for a variety of pur-
poses: thank you, get well, invitation,
etc. One simple, elegant design serves
all your Team’s needs. Order fast from
REACT Headquarters. Cost is $2.50
for a bundle of 10.

Practical, and a bargain to boot!
Your PR Committee at work for you,

Safety Break Supplement

Between your Team’s Safety
Break use other means to inform the
public about correct emergency CB
use. To do it, your Team needs to keep
on hand a good supply of “Getting Help
by CB Radio™.

Contact one or more of the res-
taurant chains located near major high-
ways in your town. Ask permission to
place the REACT safety leaflet on ve-
hicles in their parking lots on a given
day.

Often several chains are side by
side. One pair of REACTers can visit
all the lots. By the time you finish, the

By Ron McCracken, Ontario

first lot will have a fresh supply of
vehicles. Begin thecircuitagain. Great
for REACT Month and year-round.

K-Mart, Wal-Mart...

These and other chains sell CB
radios. Offer them a supply of the
REACT safety leaflet for their custom-
ers.

Talk to the department manager.
Ask if he has a holder to display them
neatly. (Remember, he’s responsible

(Continued on next page)

REACTWEAR

e Lined Jackets

¢ Unlined Jackets

e Summer Caps
 Winter Caps

» Long Sleeve Shirts
» Short Sleeve Shirts

Contact:

ADVENTURES IN
MARKETING
1117 Timbercreek Drive
Allen, TX 75002
1-800-727-0779
Fax (214) 713-2460




{Continued from previous page}

for the appearance of his area.) If not,
offer the loan of one. (See the REACT
Supplies Order Form.) Check regu-
larly when in the store to re-stock the
holder with leaflets.

Make the same offer to Radio
Shack, and independent radio shops.
Treat everyone equally. They will
appreciate it.

Update Decals?

Did your Team post the REACT
“Emergency” decals at gas stations,
bars, restaurants, convenience stores,
etc., in your area? What kind of shape

are they in now?

Check the businesses that helped
with that safety project. Thank them,
and provide a fresh decal to replace a
faded or damaged one.

Approach new businesses with
the offer of your safety decal too. Again,
it’simportant totreat all potential Team
supporters fairly.

Say “Cheese”

Are you snapping lots of photos
at Team events? Do you have an
“official” (or “unofficial”) Team pho-
tographer? Do you get double prints?
Do you send the REACTer a copy?
Have you a Team photo album to dis-

. play?

REACTer magazine.

your eventsl

REACTer magazine.

REACTer magazine.

Calendar of Events

April 1, 1997 - Deadline for article and advertising submission for the
May, 1997 - REACT Month. Mark your calendars and start now planning

May 16-18, 1977 - California's 7th Annual Western Regional Roundup,
Laughlin/Bullhead City. For further details please contact a California
REACT Council or Team representative. .

May 17-18, 1997 - Florida Council of REACT Teams, Inc. meeting hosted
by Orlando Metro REACT Team #4778. For reservations contact the
Holiday Inn at 1-800-519-5917. For further details please contact a council
representative or E-mail O.M.R.4778@juno.com.

June 1, 1997 - Deadline for article and advertising submission for the
July 14-18, 1997 - 1997 REACT International Convention, Toronto,
Ontario. Further details in the REACTer and Team Topics.

August 1, 1997 - Deadline for article and advertising submission for the

Editors Note: Mail your meeting dates to Headquarters for inclusion in this column,

Get action photos (explaining
radio ‘controls, giving a child safety
material, etc.). Get in close. Good
photos have many uses. They tell your
Team’s story in a fun way.

Graphic Grabbers

A tip o’ the PR hat to REACT
Don Valley, Ontario. Several Team
members’ vehicles sport the word “RE-
ACT” in highly reflective 4" orange
lettering. Most show their unit num-
bers, too. The graphics is located along
the upper edge of the rear window.
Great idea.

The REACT graphic gives the
vehicles high visibility at night for
increased safety. All the while it also
publicizes their REACT affiliation.

They tell us it’s inexpensive too.
Check out local graphics shops. Talk
with fellow Team or Council mem-
bers. Multiple orders will reduce the
cost to everyone.

Send an SSAE

Put your Team mailbox to work.
Prepare a news release. Offer a free
copy of “Getting Help...” to readers
who send a $.32 SSAE to your Team
box.

Your Team may get some dona-
tions if you mention your volunteer,
501(c)(3) status. You may get a new
Team monitor or three. You may get a
speaking engagement. The possibili-
ties are endless. Give it a try.

What Works?

Drop us a note. We will share
what PR ideas has worked for your
Team with other Teams worldwide.
That’s one of the reasons we all joined
REACT. Tohelp. Toshare. To learn.

Send that PR tip today....and
thanks!




“When you’ve got it, flaunt it”
thesaying goes. REACT Teams can do
just that with the annual financial au-
dio Headquarters requires.

Be proud of your audit. 1t is one
more valuable item in your “PR
toolbox™. Put it to work for your Team
throughout the year.

Accountsbility

Your audit is your Team’s badge
of financial responsibility. Wear it
with distinction. 1t tells your “publics”
that your Team holds itself account-
able to all those with whom it associ-
ates.

Who are your “publics™? They
include the various agencies and orga-
nizations with which your Team works
(e.g. police, EMS, Salvation Army,
VOAD, Red Cross, etc.). Your annual
audit is further proofto your partners in
emergency preparedness that your
Team is highly reputable. ltreinforces
your own Team’s fiscal integrity and
that helps strengthen the integrity of
the entire group.

Family Matters

Your REACT colleagues are an-
other very important “public®. Every
Team is accountable to its own
REACTers, other REACTers in its
Council, and through Headquarters to
REACTers worldwide,

Publish your annual audit proudly
in your Team newsletter. It will boost
the morale of your Team members and
impress all others who receive your
newsletter. Most Teams include regu-

Flaunt Your
Team Audit!

T

lar financial reports in their newslet-
ters. Theauditis an annual summary of
those monthly reports. It launches
your Team into a new year on a sound
footing.

Your Team audit pays tribute to
a year’s work by your Treasurer, too. A
wise Treasurer will decline to serve for
another year until the Team first audits
the past year’s work.

Think about it. An annual audit
is standard practice in any respected
organization you know. Your REACT
Team owes its Treasurer that consider-
ation each year.

Remember Them

Your Team’s supporters are its
most important “public”. Thaose who
contributed to your donation bottle at
Safety Breaks, Team safety displays,
etc., are entitled to the assurance that

AT

their gifts have been used responsibly.
They won’t likely see your Team audit,
but word of it will get around town.
That will encourage them to help your
Team again in the future.

The Lions or Optimist club that
made a grant to your Team should
receive a copy of your annual audit,
along with another thank yocu note.
Every organization and business that
supports your Team in any way de-
serves this courtesy. A copy of your
Team audit should automatically ac-
company any new requests for grants,
too.

PR Pay-Offs

That annual audit can generate
lots of positive PR results for your
Team. Useittoyouradvantage, You've
got it. Now, flaunt it. And reap the
benefits.

! #4969

| Ne_w REACT |

I Teams Chartered

Collective REACT
Modesto, California (Stanislaus County)
November 4, 1996

REACT Southwestern New Jersey |
Berlin, New Jersey (Camden County)
November 11, 1996

to all new REACT Teams chartered in 1996!

I REACT International wishes to extend a warm welcome




How many of you out there have
a greatdeal, or at least, a sizable invest-
ment in your VHF and UHF equip-
ment, whether it be a handheld, mo-
bile, or a base station? How would you
like it, when you get up tomorrow
morning, for it all to be a large pile of
Junk? Worth about 30 cents a pound or
whatever scrap metal is going for where
you live? Because if, we the Amateur
community, don’t sit up and take note,
and do what ever we legally can to stop
it, that is exactly what is going to
happen.

How isthis to take place you ask?
Well, the rumbles are ocut there on the
horizon now. The FCC made 20 billion
dollars just selling segments of the
radio spectrum to commercial interests

Stop Thief!

for the purpose of paging and other
digital personal communications and
broadcasting services. The govern-
ment and its politicians, in its quest for
a balanced budget are going to let it
happen again, to our VHF and UHF
frequencies. Without any thought as to
how they are used by many of the clubs
and other service organizations around
the USA.

This equipment is used for pub-
lic service events such as marathons,
bike-a-thon’s, walks, and other events
too numerous to list. A service that has
and can save many lives, such as the
runner in a marathon who had a heart
attack. An amateur operator radioed
the need for an ambulance, which was
on the scene and the paramedics were
treating the victim within a little more
than three minutes after he collapsed
on the road. Had they not been called
to the scene that quickly, he most assur-
edly would have died.

The commercial interests are
looking to exploit commercial usage of

SCANNER USERS + COMMUNICATIONS PROFESSIONALS

Finally, a better frequency book than Police Call!
POLICE CALL PLUS - 1997 EDITION

Now Includes BEYOND POLICEEALL non-public safety frequencies

= Compietely revised. Current through Oclober 1996.

s 16,000 Codes and Signals.

* FCC and Federal Frequency Allocations 25-941 MHz.
* lilustrated Listener’s Guide Book.

GOT A SCANNER? GET POLICE CALL PLUS.

Al your scanner dealer and all Radio Shack stores.

More People Have Bought POLICE CALL
Than All Other Frequency Guides (VHF/UHF) Combined.

By Henry Sahler, Chairperson
Amateur Committee

our slice of the spectrum by using our
2 meter frequencies through LEO (low
earth orbit) satellites, which were pio-
neered by amateur radio operators.

The ARRL states that the issue
has been discussed during planning for
the next ITU World Radio Communi-
cations Conference (WRC-97). Sothe
ARRL is beginning to form a fund for
the legal defense of our portion of the
bands. | know, this is a difficult thing
to ask of you, by even if you are not a
member of the ARRL, which | am not,
please think about possibly sending
them a small donation for the battle
that is about to start. They even have
some gifts for you if you are able to
donate $50 or $100. You can send your
donation to the Fund for the Defense of
Amateur Radio Frequencies, ARRL
Administrative Headquarters,
Newington, CT 06111-1494. Or con-
tact them for more information at (860)
594-0200, fax (860) 594-0259 and on
the internetat hq@arrl,org-WWW:hitp/
/www.arrl.org/.

So, help stop the theft of our hard
earned money and the use of the equip-
ment that we have and enjoy. 1 know
the value of having the radios along for
theride, as I personally have not had a
telephone for almost six years.

For example, 1 was out with a
friend driving along in my truck one
day, and was asked why I didn’t havea
phone. 1 answered that | used the radios
instead. Just as | said that, someone
called for me over the radio, I excused
myselfand answered, after a short QSO,
I signed off. But before I could restart
my conversation with my friend, an-
other call came in for me. This contin-
ued for the next 10 minutes or so. A
total of 6 more calls were answered.
My friend said that it was plain that |
did not really need a phone.




Amateurs Speak to the World
and to the General Public

Publicity and Letters Used in Organizational Promotion

YES, REACT

[Excerpted from the
November, 1996 issue of OST]

In “The Doctor is In” column for
August 1996, the doctor answered a
request from a new ham who wanted to
know what sort of ham club to look for.
Of all the options given, the Doctor
failed to mention that some of the most
active ham clubs are local REACT
teams.
That’s right, REACT. Many
REACT teams are now composed pri-
marily of hams. About two-thirds of
the members of our team here in Austin
are Amateur Radio operators.

Some veteran hams may look
down their noses at us because of our
CB origins, but they’re living in the
past. Monitoring the CB emergency
channel is still an important part of the
REACT program, but we’ve gone way
beyond that. Most teams use CB, ham,
GMRS, business band and other radio
services - whatever is appropriate.

Besides emergency-channel
monitoring, REACT teams are heavily
involved in disaster-relief communi-
cation and support for community
events, Our tearm works more than a
dozen events a year, ranging from the
Veteran’s Day parade to the Texas
Special Olympics Summer Games. We
could do more if we had more mem-
bers.

Hams, new or old, who are look-
ing for ways to use their communica-
tion skiils will find a warm welcome in

Submitted by James E. Bear, WB3FQY

most REACT teams. If there’s no
REACT team nearby, starting one is
only slightly more challenging than
taking a Technician exam. Informa-
tion is available from REACT Interna-
tional, P.O. Box 998, Wichita, KS
67201.

Stuart DeLuca, KC5CFQ - President
Travis County REACT, Texas

A Cooperative REACTion

[Reprinted from the Field Forum -
published by the
American Radio Relay League]

Recently the ARRL received a
club affiliation application from what
some might consider an unexpected
source - Corona, California’s Crest
REACT Amateur Radio Club, the
Amateur Radio arm of Crest REACT.

You might remember Radio
Emergency Associated Communica-
tion Teams as the organization that
provides assistance via CB Channel 9,
but, today, REACTers have expanded
their scope far beyond CB. Crest RE-
ACT epitomizes this expansion.

The team has grown from & mea-
ger 15 members to nearly 100, due to
active membership drives and a high
public profile. These new members are
serious about emergency communica-
tions, and the vast majority of them are
hams - many General class and above.
Considering the influx ofamateurs, the

REACT International Director

creation of Crest REACT ARC was
only natural.

By affiliating with the League,
Crest has created a number of opportu-
nities for itself. Most importantly,
Crest REACT hopes to work toward
increased cooperation with ARES,
RACES, and other local amateur radio
organizations. In the past many of
these groups have looked upon RE-
ACT with, at best, neutrality, and, at
worst, disdain. Crest hopes that its
affiliation will change that.

The club is very active in emer-
gency preparedness and assistance on
several different communications ser-
vices, including Amateur, CB, and the
General Mobile Radio Service.

Two Crest ARC members oper-
ate 222 MHz repeaters in Corona, and
the club and its members currently
maintain two FM repeaters on the
GMRS, with two more on the way. The
existing repeaters are in Corona and on
Crestline in the San Bernadino Moun-
tains, and they soon hope to have ma-
chines serving the Banning and
Temecula areas.

These machines are part of a
backbone of repeaters that serve South-
ern California’s REACT community.
REACTers, including members of other
teams, use these machines to provide
daily emergency communications and
motorist assistanceto those in need. In
addition, Crest uses its GMRS system
to provide communications for the

(Continued on next page)

]




(Continued from previous page)

Norco Citizens Patral, a Neighborhood
Watch type organization that operates
in a few miles up the road in Norco,
California.

Further, Crest has a written MOU
with Riverside Red Cross, and Red
Cross is allowed to use Crest’s GMRS
system. Since they operate under
Crest’s group license, Red Cross offic-
ers do not require an individual GMRS
or Amateur Radio license, or a shadow,

in order to have communications. In
emergencies, this frees up the limited
number of communications volunteers
available for assignment, and helps the
communications network run more
smoothly, since messages are required
to go through fewer middlemen.

The club is also helping the
League to disseminate information of
importance to local hams and other
communication hobbyists. Former
Crest President, Clint Bradford,
KEG6LCS, is an official bulletin station

Special Notice _|
Jrom Christine White,
CEO-President of
REACT International, Inc.

Due to past financial restraints,
and to limit upcoming expenses,
no Team Topics have been
produced - nor will be in the near future.

The Board of Directors thanks
the members for their support.

of the ARRL, distributing news via his
landline BBS, “Attention to Details”.

The Orange Section Manager,
Joe Brown, W6UBQ), recently appeared
at a Crest meeting, to present theclub’s
affiliation certification to the member-
ship. He sees Crest joining the ARRL
as the beginning of something special,
ushering in an era of increased coop-
eration between different amateur or-
ganizations. “Cooperation is especially
important now, with the current threat
to our 2-Meter and 440 MHz bands,” he
said at the meeting.

Members of Crest agree. The
vice-president, Bob Leef, KB6DON,
sees the affiliation as the beginning of
something special. “Too many groups
have been bickering for far too long,”
he admits. “We need to put this ‘us
versus them’ philosophy behind us.
With a spirit of cooperation, whoknows
what can be accomplished.”

Many members of Crest have
dreamed of an emergency assistance
network comprising all types of per-
sonal communicationsservices, includ-
ing CB, GMRS, Amateur, the new
Family Radio Service, and more. Per-
haps this is the beginning of just that.

Ken Collier, KOSUX
Crest REACT, California

Florida Council members
pose for a recent photograph.
Seated from left to right is!
Past President - Jerry
Rowton, First Vice President -
John Knott, President - Mike
Chuven, Second Vice
President - Bob Pickering,
and Secretary - Paul Jones.
Standing is Sam Butler -
Sergeant-at-Arms. Not
pictured is Bill Rice,
Treasurer.




K40/REACT INTERNATIONAL
ACHIEVEMENT AWARD
NOMINATION FORM Dt
Submission Category is: (3] Individua! O s Team a0 Council (Mark one only)
Nomince's Name = = N ___Ft__ = e e L T
Address N e i o 2 e e L Sy e Y
City State/Province Zip/Postal Code
Day Phone Number { : Evening Phone Number () o
Team/Council Name Team #

INDIVIDUAL NOMINATION: (Based upon 12 calendar months prior to nomination.)
hours, CB S
o Team mectings out of
— - g State Council mectings out of

Nominee monitored
Nominee atiended
Nominee attended

hours GMRS,

TEAM NOMINATION: (Based upaon past 12 calendar months prior to nomination.)

Team held
out of
Team Delegates attended

membership meetings, and averaged =~ members attending per meeting,
total members regisiered (during quarter preceding this nomination).
State Council meetings out of

held.

Team (m | has D has not

a scheduled monitoring program for onc or more of

a CB-9 a O GMRS O Other (specify)

Hours: (during report period)

Team volunieered at

____ Public Service Events {(Parades, etce.)

Charitable Benefils (Bike-a-thons, Special Olympics, etc.)
Disaster/Emergency Opemations

Please atiach itemized list of events, including names, places, dates, man hours, # members working,
and explanation of services provided by the Team. List everything team participated in.

Please read the information on the back of this form before completing. Sign below as required
to certify the information submitted with this nomination form is true to the best of your knowledge,

Signature of Officer #1

Signature of Officer #2

Signature of Othet Team/Council Officer

Title Titic

Title

Date Date |

Send completed form to:
Include any/all required
copies and documentation)

REACT International, Inc.
Attention: Don Perry, Chairperson
P.O. Box 998

Wichita, KS 67201

Date

ALL NOMINATIONS RECOME THE
PROPERTY OF REACT INTERNATIONAL, INC,
AND WILL NOT BE RETURNED.  JUDGING 1S
PERFORMED BY MEMBERS OF THE REACT
INTERNATIONAL AWARDS AND
RECOGNITION COMMITTEE.



K40/REACT INTERNATIONAL
ACHIEVEMENT AWARD NOMINATION INSTRUCTIONS

General Rules:

1. Nominations with more than five (3) pages of supporting documentation must include one (1) original and four (4)
photo copies when submitted. All copies should accompany this form and contain the nominee’s name to identify
them.

2, Nominations will be considered in the quarter in which it is received at the address listed on the form. Quarters for
judging will be:

uarter Deadline for receipt
1st April 15th
2nd July 15th
3rd October 15th
4th January i 5th

3 Failure to follow any of the requirements on this form for the specific category being nominated, will void the
nomination.

4. All supporting documentation must have the name of the individual/team/council mentioned in order to be

considered by the awards and recognition committee judges. Any documentation not meeting this criteria shall not
be forwarded to the judges. The Awards and Recognition Committee Chair has final authority over the suitability of
all documentation,

5. NOTE: In addition to monitoring, other activities to be considered when making this nomination may include civic
endeavors, civic projects, uncommon accomplishments, and public safety assistance.

Individual Nomination:

1 List the accomplishments for which this individual is being nominated in date sequence, including month, day, year.

2. Nomination form must be signed by two (2) Team Officers from the nominee’s team, other than the nominee
his/herself.

Lh List the Nominee’s participation history in the team for the previous 12 calendar months.

4. An Individual’s nomination may be submitted in any quarter, but may only win ONCE during any award year.

Team/Council Nomination:

1. List the accomplishments for which this tea/council is being nominated in-date sequence, including month, day,
year,
rl, Team Nominations must be signed by two (2) Team Officers from the nominated entity, and by one officer from a

Council, Sub Councif, or Team (if no council exists). EXCEPTION: This requirement is waived if there is no
council, sub council, or team in the same state/province as the entity being nominated.

3 Council Nominations must be signed by two (2) Council Officers and by one Team Officer familiar with the
counctil’s qualifications for nomination.

4. A Team's nomination may be submitted in any quarter, but may only win ONCE during any award year.

S A Council’'s nomination will only be awarded once per year.



Listening is only
half the fun.

Popular Communications
is the other half."

POPULAR Mnucms M’
COMMUNICATIONS

Monll‘irmg Privale ‘Sct.urlt Er i
&

The World's largest, most authoritative monthly magazine for Short Wave
Listening and Scanner Monitoring. Read by more active listeners than all other
listening publications combined! If you enjoy radio communications you'll love
Popular Communications.

Get fast home delivery of Popular Communications and save $15.45 a year
over the newsstand price. Save even more on 2 or 3 year subs.
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Name Cail
Address
CH State _____ Zip

01 year 12 issues ....$19.95 [0 2 years 24 issues....$38.00 C1 3 years 36 issues .....$57.00

Canada/Mexico—cne year $22.00, two years $42.00, thres years $63.00. U.S Dollars,
Foreign—one year $24.00, two ysars $46.00, three years $69.00. U.S. Dollars,
Fareign Air Mail-one year $77.00, two years $152.00, threa years $228.00. U.S. Dollars

Allow 6 to 8 waeks for dalivery

Exp Date:

{1 Check {1 Money Order [ MasterCard O VISA £J AMEX [ Discover

Mail your order to:

Popular Communications
76 North Broadway, Hicksvilie, NY 11801 Telephone 516 681-2922; FAX 516 681-2026



Silent Mics ©
In Memory Of...

Michael Lacutz ,\pq Michael, Reli Unit #71, played a ma-
. jorrole in the Team’s entry into GMRS. His
Reli REACI; New York q /Ll calm voice in emergencies, wry sense of

\ humeor and superior. technical expertise will
( be greatly missed by all members, and, we are
Reli REACT #4552, with deep regrets, wishes
to inform the REACT community of the death of its
Vice President, Michael Lacutz, on October 23rd, l

sure, the other Teams on Long Island.

1996. Michael, who lived in Williston Park, New
York, succumbed to diabetic complications after a Sherwood .ROSBH
recent extended illness. Rams‘g.v Count.v
Michael joined the Team in 1988 and was X
elected Vice President in the Spring of 1996. Previ- REACT, Minnesota
ously he served as Communications Supervisor and
Mobile Operations Supervisor. On Tuesday, November 5,
Ramsey County REACT losta long
time supporter. Sherwood Rosen,
#m attheageof68, died from a sudden
pchA ST”( ByF,REST”( heart attack in his sleep.
LOW COST...BRAND NAME VALUE For 16 years Sherwood helped

with our events by transporting
supplies and members to various
events. Most recently he pulled a
couple of shifts at a Safety Break
when the team was short handed.

Sherwood drove a cab for a
living and was doing all this when
he should have been home sleeping
or out driving.

He lived behind his mother
and a son in St. Paul, many cousins,
long time friend Betty Lafex and
her family as well as fellow team
members.
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REACTer makes a difference on-line

On December 8, 1996, Kristy
Frost, REACT Team #4886, signed
onto America On-line for a chat with
some friends. She never thought that
she would be calledon tohelp a 14 year
old boy contemplating suicide.

Once she signed on to AOL, with
her home computer, she wentto Rosie’s
chat room. This is one of her favorite
chat rooms. People here are talking
about television star and talk show
host, Rosie O’Donnell. With over 43
people in the room, the screen was
moving along at a pretty fast rate. Then
there came a line from someone that
just said, *“I want to commit suicide.”

At first no one seemed to be
paying any attention to this person's
statement. Then a couple of people
wrate back and asked this person if he
was serious. The reply was, “Yes”.
The individual stated that he was hav-
ing trouble at home and no one in the
chat room cared about him either. Now
of course the first response was that this
person is only after attention. Yet he
continued to sound serious. Kristy
tried to send him a personal message
asking if perhaps she could help him,
yet, there was no reply.

After looking into his member
profile, she found out that he was a
young man living in Washington, Penn-
sylvania.

Her first thought was to try to get
this young man some help, in today’s
world we hear so much about teen
pressures that have led to many deaths
among young people.

She tried to contact the authori-
ties in the town he lived in yet was
unable to get their phone number
through the long distance operator. So
now what?

Next, she tried to contact her
local state police barracks, as she lives
in Connecticut. The hopes were that,

FIE RO FER

By Robert Frost, President

REACT Greater New Haven #4886

o f

perhaps, they could gi‘*e her the num-
ber, or contact his local police station
and request their response. Their re-
sponse was to tell her to call the long
distance operator, then hung up on her.
Needless to say, she wasn’t about to
give up. Afier all, there was a life
hanging on the hopes of her help. So
next she called her local police depart-
ment. Finally, someone seemed to
have the same concerns about this
young man as she did.

The investigating officer came
by her house and picked up the infor-

" mation that she had printed out on this

young man, he also took her statement
on what she witnessed in the chatroom.
He was unable to get in touch with
AOQL to get this boys address, she was
told when she called back to give him

somemore information she found. After
looking into a program called Direc-
tory USA, she had found ONE person
listed in the town the boy lived in.
Maybe this could be his parents. The
officer then told her that he had already
been in contact with the police depart-
ment in the town and would relay this
new finding to them.

Although being a REACT mem-
ber has its rewards, often we wonder on
the final outcome. Yet, here is a new
form ofcommunications that may prove
to have helped save one more life.
With all that we do as people in giving
our time to the community, it’s nice to
find new ways that REACTers “Make
a Difference”.

A big hand to Kristy from her
fellow team members.

Want to be a part of history?
Mark your calendars
for Mother’s Day 1997

A onceinalifetime experienceis
going to happen in Hawaii! And Hono-
lulu REACT is putting out the word for
all REACTers to come and participate
in the H-3 TransKoolau Run. The run
will take place on the new freeway that
has taken aver 25 years to build that
runs from onesideoftheisland of Oahu
through the mountains with innovative
tunnels and connects the rest of the
island with a third highway/federal free-
way.

Members are meeting with orga-
nizers to work on communications co-

By Michael J. McQueen
Honolulu REACT, Hawaii

ordination for an expected 50,000 run-
ners. This could well be the largest
running event in history. And when its
done, the freeway will be open to cars,
never to be shut down again just for a
running event,

Amateurs, GMRS, cellular and
CB will all be necessary for the safety
of the participants.

So, come join us in beautiful
Hawaii for a run and some fun. Aloha!




Traveling through hurricane aftermath

provides food for thought...

While on vacation, I drove out to
Bailey, North Carolina to visit family.
Bailey is located approximately 110
miles west of the coast.

[ was surprised to see the damage
done by the hurricane that hit. As a
result I also learned a few things we all
might be aware of in regards to the
power of nature.

First of all, the amount of dam-
age done by trees that were blown
down is hard to imagine. We are not
talking just one or two trees here-and-
there. We are talking a lot of trees!
Some as old as one
hundred years! My
cousin and his
neighbor lost
around twenty-five
trees on their prop-
erties. Damages to
houses was com-
morn place.
Granted, North
Carolina’s soil is
somewhat sandy, but these things had
significant roots! Of course, when
trees come down so do power lines.
This was the thing that really started
me thinking.

My cousin was without electric-
ity for about ten days. Some folks
lenger than that. Since there were so
many trees down across roadways,
many residents were completely iso-
lated. A few had generators but when
a generator only runs a couple of hours
on a tank of gas - well, one can see the
limitations even with a generator. And
like I said, only a few had them. Those
who did have generators had a limited
supply of gasoline on hand with no way

By Dan Cooper Clark, KE4DJZ

Louisville Metro REACT East Team #1582, Kentucky

of getting more. For many, extra fuel
was ane of those things you didn’t
think about until it was needed. Ofall
the people I talked to, no one guessed
the storm was going to last as long as it
did - throughout a whole night! I have
seen the damage done by tornadoes but
this was so widespread, it’s hard to
imagine!

I began thinking about my radio
setups at home. I have four deep cycle
marine batteries available, should |
need them, to run my rigs. My Wash-
ington CB base station is 12 volt ca-
pablealong with the
mobile Yeasu dual
band. 1 only have
these batteries be-
cause of my boat as
I do a lot of fishing,
But even with this
setup, ‘1 doubt if 1
would lastlongon a
ten-day power out-
age! I have a pretty
good idea as to what my other team
members have and, to be honest, in a
severe emergency with a lengthy major
power outage, our radio communica-
tions wouldn’t last long.

It is obvious that generators is an
absolute in such a situation but I am
wondering how many teams own or
have generators available to them. It
might be a good idea for teams to check
their membership to find out if genera-
tors could be provided should such a
power outage occur. I know many
folks with RV’s have them. The sec-
ond question would be; would they
(your members) be willing to sacrifice
their generator for the good of radio

communications and the public at
large? With a generator and a couple of
marine batteries, a station or command
post could run as long as needed (or
until the gas ran out). A reminder to
keep extra fuel on hand would be part
of the disaster plan.

These are just some thoughts
from my North Carolina experience of
a major mess. I would be curious as to
what other teams might have planned
for such an event. 1 would also be
curious if teams have something writ-
ten out on how they would handle a
major disaster, (e.g, what toals, equip-
ment, etc.), would be available to them.
I suppose in having a disaster plan
written out, the person or persons in
charge would need to frequently up-
date it. Idon’t know about other areas,
but our city and county have tons of
paper work written out in regards to
disaster plans when something hap-
pens, it seems more like organized
chaos! A little practice on occasion
wouldn’t hurt.

There was one last thing |
learned from talking to folks who went
through the hurricane. CB radio is still
very, very important! I’'m a ham opera-
tor and so often we hear about ham
operators providing communications
in major disasters. Such individuals
and organizations (e.g. RACES) are to
be commended. However, the com-
mon folks have CB’s! The truck driv-
ers have CB’sl | learned that more
people received critical help via CB
radio than any other communication
device during and after the storm.
Something for us to keep in mind!




1997 REACT International
Convention Highlights

YOUR'S TO
DISCOVER

TORONTO,
ONTARIO

NOTE....

Convention Date Change

Wemade an error on the registra-

tion form forthe 1997 REACT Interna-

tional Convention. The actual dates
are July 14th through July 18th, 1997.

The Convention Committee
would like to apologize for any incon-
venience this may have caused for your
summer holiday.

The members of REACT in
Ontario hope to see as many of our
fellow REACTers as possible in July,
1997.

Please pass this correction along
to your fellow team mates and in your
Council area.

Toronto at a glance...

Asthecapital of Ontario, Toronto
is the largest city in Canada. A multi

e REACTIR

r

cultural mecca, a total 2.3 million
residentsreside in metro Toronto, with
more than 80 ethnic groups speaking
approximately 100 languages.

Toronto is home to over 35 ho-
tels with more than 32,000 hotel rooms
and 200,000 square feet of exhibit
space available for visitors and con-
vention attendees.

Toronto has over 4,000 restau-
rants and some of the finestshopping
centers in the world, including the
world famous Eaton Centre.

The average temperature for the
area is +7.4C (45.3F) in the spring,
+20.7C(69.3F)inthesummer, +10.8C
(51.4F) in autumn,and33C(26.1F) in
the winter.

An ideal time to visit Toronto’s
10,000 acres of park, beaches on both
the west and east and unspoiled is-
lands easily accessible by ferry is dur-
ing the spring or summer months.

Toronto sets many “world
records”, some of which include:
Yonge Street, the “main drag”; and
the largest street in the world, the
CNN Tower; thetallest building in the
world and SkyDome; the world’s first
domed stadium with a fully retract-
able roof.

As the third-largest English-
speaking theater center in the world
(after New York and London), Toronto
offers a wide range of splendid pro-
ductions for the stage struck.

By Ron Faulkner
1997 Convention Chairperson

Custom Made
A handy guide t6

Canada Customs

From the United States

Citizens and legal residents of
the U.S. do not need passports or visas,
though they are preferred. Native-born
U.S. citizens should have their birth or
voter’s certificate which shows citi-
zenship, plus a picture 1.D.; natural-
ized citizens need naturalization cer-
tificates or other evidence of citizen-
ship; permanent residents (who are not
citizens) need the alien registration re-
ceipt.

From other countries
other than the United States

Visitors from countries other
than the U.S. must have a valid pass-
port, and a visa may berequired. Direct
questions about entry into Canada to
the Canadian Immigration Division,
Citizenship and Immigration, Place du
Portage, 140 Promenade du Portage,
Phase 4, Hull, Quebec K1A 0J9.

Visitor Information

From the United States
Every 30 days, returning U.S.
citizens are allowed to bring back duty

(Continued on next page)

Register now for the
1997 REACT International Convention.
Registration form on page 19.
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(Continued from previous page)

free $400 (retail value) worth of mer-
chandise, provided they have been out
of the U.S. for 48 hours. This amount
can include one carton of cigarettes,
100 cigars (no Cuban), one pound of
smoking tobacco and 32 ounces of
liquor, provided the buyer is 21 years
of age. Ifthe length of stay is less than
48 hours, $25 worth of merchandise
may be taken back to the U.S. duty free
(4 ounces of alcohol, no tobacco).
Goods bought in Canada but manufac-
tured in the U.S. are duty free and not
included in the basic exemption. Hand-
made crafts and works of art are also
exempt; however, a receipt of purchase
may be required. For further informa-
tion on U.S. customs regulations, call
(905) 676-2606.

From other countries
Before leaving home, visitors
from other countries should check the
customs regulations of their country by
contacting the appropriate government
department.

Transportation

By Air...

Set on the northwestern shore of
Lake Ontario, and located farther south
than Minnesota and much of Michi-
gan, Metropolitan Toronto is one of the
most accessiblecities in North America
- by highway, air, rail and water. This
major transportation center is only a
one-hour drive for about five million
Canadians, and is within a 90-minute
flight for 60 percent of the U.S. popu-
lation.

if traveling by air, members will
fly into Lester B. Pearson International
Airport, located in the northwestern
corner of metro Toronto. The recently
opened Trillum Terminal (Terminal 3)
serves Canadian Airlines, American
Airlines, British Airways, Lufthansa,
KLM Royal Dutch Airlines, Pemair
and Japan Airlines. Terminal 2 serves
Air Canada and its feeder airlines, Air
India, Cathay Pacific Airways, Cubana,
EL AL, Guyana Airways, lberia Air-
lines, Korean Airlines, Air Jamaica,
Air Ontario and Swissair. Terminal I

serves American Transair, Aitalla,
BWIA International, Delta Airlines,
Northwest Airlines, Olympic Airways,
USAir and others. Some 35 major
airlines offer regularly scheduled flights
through Pearson.

By Road...

Whether approaching Torontoby
car or by bus, the traveler will reach
Toronto by one of several major routes
paralleling the shore of Lake Ontario.
Highway 401, Highway 2 and the
Queen Elizabeth Way enter Toronto
from the west and east. Highway 400
runs from the north and connects with
Highway 401.

By Rail...
Toronto is served by the VIA
Rail system, the network that provides
allrail service throughout Canada (with
connections to the Amtrak system
through Niagara Falls, New York).

Gasoline

For those REACTers driving to
the 1997 REACT International Con-
vention, gasoline is sold by the
litrein Canada. 4.5 litresare equal
to 1 Canadian (Imperial) gallon
and 3.8 litres are equal to 1 U.S.
gallon.

Taxes

TheGoods and Services Tax
(GST) is a 7% tax that is charged
on most goods and services sold or
provided in Canada. Foreign visi-
tors to Canada can apply for rebate
on GST paid on accommodations
(up to 30 nights per visit) and on
goods purchased in Canada and
subsequently exported.

REACT Lake Simcoe, Ontario, manitor
Art Heath combats summer heat with a
cool drink. Dehydration poses a risk to
REACTers in hot weather at events like
this Demolition Derby in Newmarket, On,
RLS and REACT Don Valley provided
security and safety comms for the event.




1997 REACT® International Convention
Toronto Ontario
JULY 14 10 18 1997

AWVN

send to: 1997 REACT Intl. Convention
PO BOX 215 WOODSTOCK, ON N4S-7W8 PHONE (5 19)539-6922

SECTION 1. NAME/ADDRESS CONVENTION FILL #;
PLEASE PRINT OR TYPE. ONE PERSON 1'ER PORM PLEASYE: PLEASE COMPLETE AS MUCH OF THIS PORM AS POSSIBLE
NAME
ADDRESS =
CITY STATE/PROVINCE COUNTRY L]
| POSTAL/ZIP CODE PHONE _ ( ) - %
IN CASE OF AN EMERGENCY CONTACT NAME PHONE |_ 1 "'
LIFE MEMBER # COUNCIL AFFILIATION o
TEAM CHARTER # TEAM NAME
-

FOR SAKE OF COORDINATION, NUMBER OF PERSONS IN PARTY

SECTION 2. CONVENTION REGISTRATION (U.S Funds)
PAYMENT PLAN AVAILABLE

CONVENTION REGISTRATION IS $60.00 {$95.00 IF OFF SITE} PER PERSON $
AFTER MAY 1, 1997 REGISTRATION 18 $75.00 {$110.00 1¥ OFF SITE} PER PERSCN

NUMBER US frtnds

ADDITIONAL CONVENTION PICTURES @ $12.00 .
AMATEUR RADIO BREAKFAST @ 515.00 s
AMATEUR PICTURES @ 312.00 )
CONVENTION SHIRTS

§ M L XiI XXL XOXXL @ $%$20.00 S
LIFE MEMBER DINNER @ $%$15.00 3
LIFE MEMBER PICTURES @ 312.00 $
ADDITIONAL BANQUET TICKETS @ $%30.00 $
AWARDS LUNCH @ $20.00 $

TOTAL AMOUNT ENCLOSED (including registration) $

Medical Disabilities/Restrictions

I*
DIETARY REQUESTS OR REQUIRMENTS Vegetarian Diabetic Other l

Q

=

SECTION 3. I, INFO TION

1/we will arrive by: Terminal {Airline)1_ 2 3
AIRLINE Flight # Date Time AM/PM
BUS # Date Time AM/PM Location
PERSONAL VEHICLE Arrival Date Time AM/PM
TRAIN # Date Time AM/PM Locaton
|/we will use a tental car at Convention Please piovide transponation from T etrinal
l/we will deparnt: By type of Transpoitation o —
Date Time AM/PM From Localion




SECTION 4. CONVENTION COMMUNICATIONS

Service: AMATEUR CB GMRS
Frequencies: 9822 462.600 {141.3} *
FCC Call Signs: (Simplex)

Unit designators: * 462.675 not to be used

No other GMRS freq. can be used
SECTION 5. ADDITIONAL INFORMATION

Prior International Conventions you have attended:

1976 1977 ___ 1978 _ 1979 1980 __ 1981 1982
1983 1984 1985 1986 1987 1988 __ 1989
1990 1991 1992 1993 1994 1995 1996 _

SECTION 6. HOTEL INFORMATION
Toronto

International Plaza

Hotel & Lonference Lenter
G55 Dixon Road. Toronto. Ontario. Canada MOW-114
(416} 244-1711 FAX (416) 2-44-8031
Toll Free (800} 6G8B-3G56
CANADIAN Funds

Room Rates: 1-2 persons: $75 Single/Double After June 15 1997
3-4 persons: $95 Triple/Quad Regular Rates may apply

Rates ONE waek befora - ONE week after Gonvention

SECTION 7. TOUR
Niagara Falls @ $ 380.00 Total

SECTION 8. OTHER

Child care services will be provided please list # and ages of any children that
are coming with you

(POSSIBLE CHARGES MAY APPLY)
Any questions you may have for the 1997 Convention Committee ?




Alzheimers:

The REACT Connection

Does your REACT Team exist to
serve its community with radio in as
many ways as it can? It better, or it
soon won’t exist at all.

“The times, they are a-chang-
ing”. We have to change with them, or
go the way of the dinosaur.

REACT Teams have an impor-
tant mandate to monitor CB Emer-
gency Channel 9. It is the #1 priority.
Our reputation was built on that pledge
to the public. Millions of travelers
continue to rely on REACT. Increas-
ingly, REACT is their only CB link to
help in emergencies. Is your CB on?

No one ever said monitoring CB
9 was going to be a picnic. Yet, Chan-
nel 9 is far better to monitor today than
it has been in a decade or more. We
have no excuse. If your REACT Team
is not monitoring CB 9 it is misrepre-
senting itself to the public.

First Things First
| agreed to monitor CB 9 as
close to 24 hours as possible when

That'is “ancient” in today’s world.

Look Ahead

Smart Teams are easing them-
selves into the future. They are adding
GMRS, amateur, E-mail, etc., to their
CB communication capabilities.
GMRS is already available to the pub-
lic. Many Teams monitor both it and
CB 9 to their great credit.

The radio tools will change.
What matters is not the tool we use, but
the radio skills we have developed.
REACT is an army of experienced
radio communicators. Our radio ex-
pertise is transferable to any other type
of radio that technology or the FCC
sends our way.

New Roles
Some day 462.675 may super-
sede CB 9 as the major public emer-
gency access to help. We simply don’t

By Ron McCracken
REACT Lake Simcoe, Canada

know. What we do know is that we
must'keep our options open. We must
also be vigilant for new ways REACT
can serve the needs of its communities.

Alzheimer’s disease isa growing
problem as our population ages. RE-
ACT Teams can help ease the anguish
of patients’s families with their estab-
lished radio expertise.

Advanced Alzheimer’s often
causes patients to wander from home
or hospital. The consequences can be
fatal. Winter cold or summer heat will
quickly drain the strength of victims.
The public can devote few resources to
searches for missing Alzheimer’s pa-
tients.

REACT Teams, with their radio
capabilities, can play a life-saving role
here. One or more REACT mobiles

(Continued on next page)

Headquarters chartered it. Nothing
has changed. That is still every
REACT Team’s first obligation, to
the public and to other Teams. Is
your Team meeting its cbligation?

That said, Teams also need to
look at the 2 1st century. They must
prepare to serve in a world where
CB will someday be history. Sooner
rather than later, too, as the age of
the *wrist radio” nears.

CB will vanish, but technol-
ogy will replace it with something
far superior. It is only a tool to do
our job today. Few of us use the
same tools at work that we used in

1960. CB will soon be 40 years old.

TH REACTER

* DIP swiich programmabla

» CTGSS encoder

* All 32 EiA tones from
67.0 - 203.5hz Included

* May be ordered with * Perfect for mobile /
cusiom tones base applications
ss-sm Encoder TE-32

Fx13x.4" 525" x3.3'x 1.7

§8-32PA DIP Wlleh Programmable CTCSS Encoder  $28.95 TE-32 Muti-Tone CTCSS Encoder $49.85
« 51 CTCSS Tanes « Eight programmatile,
* 106 DCS Codes selectable messages
» Supports 157 Repeater Subscribers = Fully fisld programmabla
+ On-Lina Computer Help via included keypad

* Repeater CW [D

TP-3200 Shared Repeater Tone Pane)  DCS & DTMF

TP-3200D Table Top Version $269.95 aath
TP-3200RM-A Single Rack Moun) version  $279.55 each

“TP-3200RM-B Triple Rack Mounl versicn 3279 85 oach
*Holds up to thres TP-3200s

Call or write to
receive our full
Product Catalog

+ Alr Time Loading & Anatysis Graphs
* Signalling Formats: CTGSS

L‘DMMUNIL'AHONS SPECMUSTS INL‘
714} QQ&MF 4 ﬁle?ld) 974-3420

Enun LL8.A. (F00) B34-0547 + FAX (BOC} 850-0547

+ Fully enclosed CTCSS
encoder

« Ali 32 EIA tones feom
67.0 - 202.5hz included

= Mests all FCC
ldenhﬁcauon requirements

NEW
LOWER
PRICE

‘gé

1D-8 Amomatlc Mntsa cada Identifler
1D-8 Mlomlllc Mnm Stltlnll Hentilier
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dedicated solely to an Alzheimers
search can often locate a patient in
short order. The mobiles can search
with CB or GMRS, while Team base
stations continue to monitor Channel 9
for other emergencies.

Proven Record

REACT already has at least one
Alzheimer success to its credit. The
Ontario REACT Teams, Lake Simcoe
and Don Valley, quickly located an
Alzheimer patient. He wandered for 3
days in Toronto, a city of 2,500,000.

From call-out to recovery, it took
the REACT Teams only 2 1/2 hours to
restore the missing man to his family.
Your REACT Team can do the same
for Alzheimer victims and their fami-
lies in your area.

Alzheimer patients behave in
ways that will help your Team with its

search. First, they ofien return to fa-
miliar territory where they lived in the
past. Second, they often have favorite
clothes they tend to wear regularly.

These two key traits will assist
your Team in its search. The Ontario
man returned to the neighborhood
where he had lived as a youngster. He
also wore a favorite jacket and cap.
That enabled the REACT mobile to
narrow the search area and to make a
positive identification before approach-
ing the patient. Other “possibles™ were
eliminated by radio without alarming
them.

REACTers knew where to look,
and what to watch for, based on de-
tailed information the family provided.
As the number of Alzheimer patients
rises, the opportunities for REACT
Teams to provide another valuable
public service increase.

Contact your local Alzheimer

Society branch. Request a speaker for
your Team meeting. Offer a REACT
speaker for an Alzheimer meeting to
outline how your Team can help in
searches. You’ll be glad you did, and
so will they.

Has your Team members purchased
the Search and Rescue Training
Module?

Remember, your Team can praovide
a wealth of services within your
community.

Is al
| Training Registration Form |
| Subject: 102 Monitoring 201 GMRS (Includes FCC Rules) |
l 301 Search Teams 401 Money Matters l
l GMRS FCC Rules - Part 95A (ONLY) I
I Fill in your full name and address, your REACT Team Name, REACT Team Number and REACT Member ID Number (as found on yt.:lur REACT ]
| Membership Card). Enclose $7.00 for each Training Module, $2.50 for cach GMRS FCC Rules Part 95A, and $3.50 for 102 Monitoring for Members |
I . who have previously purchased the 101 Monitoring Module. |
I NOTE: When purchasing the 201-GMRS Training Module, the FCC Rules are included. I
I Name I
| First Initial Last I
I Address ——— S — L |
| city 8= State/Province Zip Code I
I Team Name Team # | I ] | Team Member 1D # | | l : :
| Mail To: Monitoring Module ($7.00) |
| GMRS Module ($7.00) |
: Search Teams Module ($7.00)
I REACT International, Inc. Money Matiers Module (57.00) I
I P.O. Box 998 GMRS FCC Rules Only ($2.50) I
} Wichita, KS 67201 TOTALENCLOSED § }
L————_—_— —————— ___——————_——————_———__—J




Check ladies and

it out,
gentleman...it’s ALMOST spring,
again. Time to check all the radios,
replace questionableantennas, purchase
new batteries, and schedule the weather

spotting classes. No, | don’t mean
climb on the roof and replace coax or
antenna for the big radios during a
driving blizzard, although some schools
of thought maintain that a radio will

not function correctly unless installed’

during wildly inclement weather.

This is the time to correct prob-
lems with the handheld radios that we
will all be using during the summer for
the projects which we enjoy. Take
them to your favorite tech now, and
avoid the rush that will inevitably oc-
cur in two months, when the rest of the
world suddenly realizes that they need
radios fixed. If you are fortunate
enough to be technicallyskilled in elec-
tronics, now is the time to offer those
skills for the other members of the
Team.

There are a number of articles
available which address the issue of
Ni-Cad batteries, so | won’t bore you
with another, other than suggesting
that you consider the condition of the
current batteries, and decide to pur-
chase new, or to try to get another
season on those. As with everything
else, batteries DO wear out after a
number of recharges.

Even though spring is almost
here, we MUST remember the original
purpose of REACT...the emergency
channels are being used again, and
we’re the only CBer’s who monitor on
a somewhat consistent basis. Yep, this
IS a column about GMRS...but it’s also
a column for REACTers, and emer-

THE REACTER

GMRS...Rx

gency communications is what we’re
all about! If you subscribe to “Pop
Com”, you've read articles by Jock
Elliott, advocating more moniloring
on Channel 9, GMRS 462.675, Marine
channel 16, and other emergency chan-
nels, and the need to “CLEAN THEM
UP!"”” REACT needs to be at the fore-
front in this effort. Wehave the mecha-
nism in place...monitors are available,
We simply need to turn the radios on
and listen, Use the GMRS, the VHF,
and the Amateur frequencies! Theyare
wonderful tools that are available to us,
and should be used as needed for
projects, or for the longer ranges.
Don’t ignore CB!!!

I have often preached that a ma-
jor catastrophe will overload the com-
munications capabilities of every po-
lice, fire and rescue band in the com-
munity, as well as the ham bands...yet,
none of these will allow Joe Citizen to
get help. Talk to the REACTers in
Oklahoma City, or in Florida. 1will bet
that the CB was in constant use afier
the bombing, or after the hurricane,
even though both areas have GMRS
and Ham available. The most avail-
able, least expensive, method of com-
munication is the CB radio. The cell
phones cost a large bundle...ham and
GMRS bands require a license...the
new FRS is limited in range. CBisstill
around...still costs nothing...and re-
quires no knowledge.

if we, as REACT members, take
the lead in monitoring the emergency
frequencies, we can be effective...can
gain new recruits...and can make a true
difference! From the letters that Mr.
Elliott has been receiving, the interest
in CB is nationwide. Statistics tell us

By Bill Simpson, Chairperson
GMRS Committee

that CB sales are on the
rise...emergency calls on Channel 9 are
increasing. It is time that we increase
our time on Channel 9.

We're into a new year...and |
challenge each REACT member to in-
crease monitoring time by ten percent
per week during the next quarter...and
again during the following quarter.
Teams...offer some new incentive for
the member with the greatest percent-
age increase. And, let’s get back to the
basics of REACT!

The REACTer
is available on

audio cassette tape
for the blind.

Certain conditions
and costs are involved.

For further details
please contact:

Kathleen Coyne
Recording
for the Blind, Inc.
404 W. 30th Street
Austin, TX 78705
(512) 477-9390




N 10-2.

“Loud and clear.”

And that's exactly the kind of transmission and
. reception you get with a K40 CB antenna: Consistent
) across all 40 channels.

Not so with other antennas. They’re hand-wound

and hand-glued. No two are ever alike. Performance
is left to chance.

But all K40's are exactly alike. Computer-designed.
Machine-assembled. Totally unvarying. And
clearly superior.

So superior, we give you a double guarantee:
30-day money-back on performance

Seems like there's only one choice
when it's time to replace that old antenna. K40.
The one guaranteed to keep
those 10-2's coming.
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CONFIDENCE THAT COMES WITH A GUARANTEE.




