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Waterloo Regional REACT Unveils
New Poster and Radio System

Waterloo Regional REACT of Waterloo, Ontario,
Canada is pleased to unveil its newest poster that has one
purpose - to professionally sell the team to both the public
and kev contacts within the business and municipal commu-
nities.

This poster was produced by several professional creative
houses. Photography was donated by a local budding amateur
photographer for the cost of her gas. Printing was donated
by a local firm also for no charge. This printing firm is the
same onethat has done ALL ofthe team’ s work overthe years,

Both local Fire Departments and the Waterloo Regional
Police Service did not hesitate in offering their assistance,
manpower support, and permission to use their buildings and
vehicles for this project. Key items discussed on the poster
are the close relationship enjoved with all local agencies and
emergency services; our direct communications capabilities
with the Police and Fire Departments through our base radios
set up in their dispatch areas; and the professionalism and

by Kirk Walker, President

experience, not to mention the liability coverage, of our
members. This poster has been used extensively as a profes-
sional tool to present to potential donators and supporters.

Waterloo Regional REACT has been providing service
to our community for 22 years, since 1972, Members were
active in 40 service activities in 1994, totalling 1,662.5 man
hours. REACT has two objectives: to provide communica-
tions and emergency standby at community sponsored events,
and to assist local authorities wherever and whenever
requested.

Our members are proud of the fact that we have been
invited to participate in the new 510 million Region of
Waterloo Emergency Trunking Voice Radio system sched-
uled to be implemented in the latter part of 1995, This is a
system that our organization could only dream of being part
of, and the fact that we are moving onto it at the same time
as the Waterloo Regional Police Service is indicative of the
relationship and respect that we enjoy with the various
Emergency Services and agencies of our community.

New Teams Chartered

Lyons, Georgia ( Toombs)
March 1, 1995

College Park REACT

March 7, 1995

Madisonville REACT

March 7, 1995

#4919 Cass County REACT
Casselton, North Dakota (Cass)
January 23, 1993

#4920 Home Town REACT

| College Park, Georgia (Clayton)

Madisonville, Kentucky (Hopkins)

Oophs! We Goofed!!!

Credit was not given to
Life Member #363,
Dave Rosenthal of

By-The-Sea Photography
Sfor the excellent pictures
taken at the 1994
REACT Imternaitonal, Inc.
Convention held in
Somerset, New Jersey.

{Please refer to the
September/October issue.)

Our apologies to Dave and
By-The Sea Photography
for this error.




Table of Contents

Waterloo Regional REACT Unwveils New

Poster and Radio System..._.................. 2
Mew Teams Chartered. . ..o 2
On The Subject of Granis............ccccoieie 3
May is REACT Month for 199500 4
Volumteer Protection Acl on

the Agenda in Congress........oooenes L]
World Band Radio 7
REACT Goes to the CES Show........oocveee 8
Amatcur RadioMews......c o s rssrsmsssssssas 10
InMemory af ..o 15

Publicizing REACT..........
Extraordinary Members

Stay Aden, SV ATV 19
Calendar of Events............ )
100% Renewals for 1995000 .. 22
REACT Councils as of 1995......coccieimninns 23
REACT Gets a Mew Face...............Hack Cover
Advertisers
RAD Elecironics. .. ..csimmmcsmsrssisnissomsassasassanis 1]
Adventures in Marketing...........coccimimnen 12
L h I | |
Papular Communications..............ooocooer e 21

ihe
REACTer
(ISSN 1055.9167)

March/Apnl 1995
Val. 29, No. 2

the REACTer swbscriptions are avaiiable ar 515,00 per year
bnt PLE A (Ciorwncks - 57400 (L8 Dedlgrs)

the REACTer is the official publication of REACT Imena-
tipaal, Inc | & nod-prolil SOEENE) public serace anganizabcn
REACT stands for Radio Emevgency Associaied Commusica.
tions Tessta This publication is provided o our dues paying
memnbers (one per household) and other interested parties. [t is
frubslished axg (5) times annually.  Average distributson for 15994
was &, 500 copies with 9% LUISA and the resasnder i Cansds,
Uemted Eingdom, Trinsdad & Tobago, West Germany and 11§
Terniories OiMices. REACT International, bne | 242 Cleveland,
Wichita, Kaneas 67214 (LISA). Mailing address: REACT Imer-
matsonial, 1 | PO Boo 998, Wichna, Kandas 67200 {LUSA), phong
(ANE)26R-2 100, fax (316)263-2118  Deanne Earvond, OfMce
Manager and Ediner. Estire contents copyright 1995, Authorized
REACT Councils amd Tesws may reproduce amicles in their
enlsely, giving proper aredit. the REA CTer asvames no respon-
sahility for submatied articles, marmscripes, photographd o draw-
whgd, #uch Bema cannol be refurned.  Please allow & weeks for
chamge of sddress and delivery of fiest e

THE REACTER

On The Subject of Grants

by Lee W. Besing, N5SNTG
and Executive Viee President
Texas State REACT Council

If you don't ask, they can't say yes!

If you don't ask for it, you probably won't get it!

If you don't ask, quit complaining!

There are many ways to raise funds
forateam, but not all methods may work
out as well for vour team as it does for
another.

Brazoria County REACT conducts
a benefit concert or two every year that
does quite well for them, but it took
them awhile to build the relationships
and become profitable at it. Travis
County REACT gets a donation for
helping with the “Hoop it up™ event
each year and Canyon Lake REACT
gets a donation for helping with com-
munity parades. Dallas County and
San Angelo are both into bingo as their
primary source of revenue, but both
teams spent years of building up to their
current levels of income, and not all of
those years were as successful as recent
years have become,

Some of vou may have heard about
San Antonio REACT’ s mall patrol”
during the Christmas Shopping Season.
In 1994, they received a £1000 donation
for their volunteer efforts at a Rolling
Oaks Mall, managed by Melvin Simon
Associates(Indianapolis, Indiana). They
have been conducting patrols of mall
property in their personal vehicles with
their flashing amber lights and magnetic
REACT signs, watching for suspicious
activities and assisting mall patrons who
may have left their lights on, orcouldn’t
find their vehicles. This event required
a firm commitment by the team to pro-
vide 2 or 3 vehicles per shift on nine
shopping days for a total of about 45
shift hours.

The mall was looking for a way to
increase the comfort factor for mall
patrons, but couldn’t afford to hire
enough off duty local police officers to

patrol the outside parking areas and still
keep in the inside covered for shop
lifters and crowd control in the food
court and movie arcas.

One REACT member on cach 4
hour shift was designated as the shift
leader, and carried a mall security radio
to coordinate with mall security. Mem-
bers used theirown GMRS or CB radios
lo communicate among themselves
while on site. REACT was NOT re-
sponsible for security or acting in any
law enforcement type situation, but were
simply extra eyes and ears for mall
security during the busy shopping sca-
s0n.

In 1993, a rape (or worse) of two
young ladies was prevented by an alert
REACT member on mall patrol when
he scared off (by accident) the would be
attackers with his presence. The two
young ladies (who worked in the mall)
told him that the attackers had been
holding a knife on one of them, but ran
off when they saw the REACT wvehicle
with flashing light approaching. The
REACT member hadn’t known what
was happening, he was simply respond-
ing to what looked suspicious and was
investigating. Mall Security was noti-
fied and a police report filed.

In 1994, a fourteen year old girl was
struck in the main parking lot by a car
who suddenly backed up when another
car vacated a parking slot. A First Aid
trained REACT member responded
immediately to begin treatment while
other members controlled traffic in the
area. Mall security was notified and
EMS dispatched.

(Continued on page 5)




May was chosen to be REACT
Month because it is the start of summer
travel which means increased activities
for many REACT Teams. Thus, many
maore people in your community will be
made aware of your Team’s volunteer
public service efforts through REACT
Month and then will see your Team in
action over the summer. The fist major
summer holiday, Memorial Day Week-
end, is in REACT Month to emphasize
this point,

To increase awareness about
REACT, specifically your Team, in
your community, International suggests

May is

REACT Month

for 1995

you prepare and carry out the following
media attention-getters. These are pro-
vided by the REACT International
Committee on Public Relations, headed
by Dr. Hall Duncan, Director as well as
Fred Lanshe, Committee Chairperson,

Press Release(s) detailing your Team's
recognition of May as REACT Month,
proclamation(s) received, and Memo-
rial Day activitics, separate releases may
be created. Be sure to mention the
previous press release or later releases.
Send these to print/newspaper, radio
and television media. For more infor-

Press re leases re-

p

Fred Lanshe writes...

“Have you ever noticed some Teams get a lot aof
publicity? Would your Team like tol"

fer to the Public
Relations Kit
from REACT In-
ternational or the
R E ey
article(s)on“Pub-
licizing REACT"

mation about
W

—_——

“There is a member in your Team who either has
connections with the media or would be a colorful
news-saurce for a reporter, either has an advan-
tage. If the Public Relations Commirtee provides
a media kit of information which rells you what 1o
say and you have someone 1o act as your spokes-
persan you 're halfway there.”

“Press Releases, Public Service Announcement
scripis, etc., may be terribly creative, witty or pro-
Sownd. The media has to be persuaded to read AND

act upon them. Even though REACT is important,
stations, due to manpower or priorities, CAN NOT

cover evervbody's everything. They consider most
everything REACT does as ‘Human Interest’ -
NOT hard news. Requests for consideration of
your PSA or Proclaiming May as REACT Monith
must be made well in_advance.™

=¥"

(PSA) Radio -
The sample radio
PSA script shown
in this issue can
be shortened or
lengthened, and
personalized for
your Team. Send
this to the radio
station along with
your press release
and cover letter.
Requestone of the
stations better
known personali-

ties or D.J."s to make the PSA for their
exclusive use. This way the listening
audience will recognize the voice and
give more attention {and credibility) to
vour spot, Another hint is to mention a
Team officer/spokesperson is available
for an on-the-air interview for the sta-
tion,

Public Service Anno nents (PSA
Television - Local stations and cable
systems. Contact the station and let
them know your Team can provide a 30
second PSA on REACT done by Bobby
Sherman (refer to a REACT price list
and order form). The station can add
vour Team name and contact number to
the PSA with their by-line generating
equipment while it's running. Or you
can order the PSA personalized from
REACT Headguarters. Here is an idea:
In your press release and other media
provide the public a free REACT pam-
phlet, “Gerting Help by CB Radio".
Provide pamphlets to interested persons
who send the Team a self-addressed,
stamped #10 envelope. The pamphlets
are available from REACT Interna-
tional, Inc. Stamp vour Team name on
the front and’or inside. Also include
information about your Team and mem-
bership opportunities.  Be sure total
piece weight is one ounce or less. This
ideabenefits vour Team inseveral ways.
The pamphlet educates recipient(s) on
how to make acall on CB Channel 9;and
your Team has a promotional tool di-
rected to interested person(s); you may
get a new member.




(Coentined from page 3)

Providing services for events where
the public pays to attend, is a common
way for teams to raise funds for their
operations, Parking Lot supervision is
often worth $3-3 per man hour of more,
especially if combined with communi-
cation coordination and possibly traffic
control on the premises. San Antonio
REACT has events which regularly
donate from $100 to $1000 for a single
day of assistance by 5 to 25 members.
Of course they have other events which
don’tresult in any donation atall. (Hmm,
wasn 't that called public service? <grin>)
And the events which result in the larg-
est donations don’t always correspond
to the number of members needed to
make it a success.

You don’t have to have a large team
to work these events, and to draw these
tvpes of donations, but it does require
the active support and participation of
all team members, and for the team to
build a reputation and track record.
Sometimes multiple teams have com-
bined to work anevent, and ifa donation
resulted, it was shared with all teams
based upon participation levels. Even a
larger team like San Antonio REACT
often calls on other AREA V Teams to
assist at two of their annual events.
Common sense and caution should be
used to reduce the possibility of placing
any members in danger (traffic, securi-
ty, ete.) and to limit the chance of lia-
bility against your Team. Just because
we have insurance is no reason to have
to use it.

It used to be said that compensation
received as a result of providing volun-
teer services for an event should always
be stated as a donation, and not as com-
pensation or payment for services ren-
dered. Recent changes in IRS regula-
tions have eased up on that to the extent
that if a REACT Team conducts a ser-
vice to raise funds to support their pri-
mary operations and that service doesn't
become their source of existence, then
a Team may CHARGE/INVOICE for
their services, just like any business.
Where this could cause a problem would

(Continued on page 9)

Request For
“May Is REACT Month”
Proclamation

WHEREAS, through REACT (Radio Emergency Associated Communica-
tions Teams) over 7,000 people participate as volunteers to provide highway
safety and emergency communications using their own two-way radios in their
communities; and

WHEREAS, the

B (your city/town)
area is fortunate in having a local unit know as

_ {(your Team name),
which has served well in many civic endeavors; or (list a few big local events)
and (if your Team is involved) sponsor “Highway Safi ety Coffee Breaks™, and

WHEREAS, REACT's cumulative efforts, result in the saving of may lives
annually, through the greater speed with which medical aid is reached to an
accident scene, and better communications provided in time of natural
disasters. (Providing refreshments to wary drivers, if your Team has Safety |
Breaks).

NOW, THEREFORE, 1 (Mayor’s/Governor's
name}, do hereby designate the month of MAY, 1995 as

NATIONAL REACT MONTH in (City/State/
Province) during which all citizens shall take notice and be aware of the
significant contribution every local REACT Team makes to the welfare of
their local community, as time to honor and recognize these local groups and
their members,

IN WITNESS WHEREOF, I have hereunto set my hand and cause the Seal
of the

(City/State/Province),

{State/City/Country)

(Mavor/Governor/Premier)

(Retype with your Teams information included)




VOLUNTEER PROTECTION ACT
ON THE AGENDA IN CONGRESS

MNearly ten years after being intro-
duced, the Federal Volunteer Protection
Act appears destined to become law,
The new leaders in Congress are much
more likely to support the bill than has
been the case in the past.

Representative John Porter first in-
troduced the Volunteer Protection Act
in 1985, At that time liability insurance
for many nonprofits and for volunteer
boards had become prohibitively ex-
pensive. Thus, the bill was designated
as H.R. 911 to symbolize an emergency
in volunteer services.

While the erisis has eased, Represen-
tative John Porter takes the position that,
“Fear of being sued and of having to hire
legal counsel, an perhaps of placing
one's home or assets at risk, is having
a chilling effect on volunteerism in
America. The intent of the Volunteer
Protection Act is to improve liability
protection for Americans who wish to
volunteer and to assure them that they
can do so without inordinate fear of
ending up in court.”

The bill calls upon states to enact
lawsto protect volunteers from personal
liability for claims arising from their
volunteer service. To provide an incen-
tive for states to act, the bill would
condition one percent of their Social
Services Block Grant funding on com-
pliance.

Even though Congress has yet to
pass H.R. 911, during the past decade
almost every state enacted or amended
legislation to limit volunteers” liability.
(Current laws are compiled in State
Liability Laws for Charitable Organiza-
tions and Volunteers; available through
Nonprofit Risk Management Center,
1001 Connecticut Ave, NW, Suite 900,
Washington, DC 20036-5504 at 312.50
plus shipping).

Although the states have addressed
the issue, many of the laws are less
protective than H.R. 911 would require.

In about 20 states, including California,
New York, and Florida, the protection
applies only to volunteer board mem-
bers. Volunteers who perform services
directly are not shielded.

To satisfy the Volunteer Protection
Act requirements, a state law must ap-
ply generally to all volunteers of non-
profit organizations and governmental
entities. A “nonprofit organization” is
defined as “any organization deseribed
in section 501{(c) of the Internal Reve-
nue Code” Thus, it includes associa-
tions and social welfare organizations,
as well as charitable organizations.

To give states flexibility in imple-
menting the law, H.R. 911 allows states
to impose one or more of the following
conditions on and exceptions to grant-
ing of liability protection to any volun-
teer of an organization or entity.

(1) The organization or entity must
adhere to risk management procedures,
including mandatory training of volun-
teer, asdefined by the Secretary of Health
and Human Services by regulation,

(2) The organization or entity shall be
liable for the acts or

omissions of its volunteers to the same
extent as an employer is liable under the
laws of that State for the acts or omis-
sions of its employees.

(3) The protection from liability does
not apply-

{a) if the volunteer was operating a
motor vehicle, vessel, aircraft, or other
vehicle for which the State requires the
operator or vehicle owner to maintain
insurance;

(b) in the case of a suit brought by an
appropriate officer of a State or local
government to enforce a Federal, State,
or local law, and

{c) to the extent the claim would be
covered under any insurance policy.

(4) The protection from liability shall
apply only if the organization or entity
provides a financially secure source of
recovery for individuals who suffer in-
jury as a result of actions taken by a
volunteer on behalf of the organization
orentity. A financially secure source of
recovery may be an insurance policy
within specified limits, comparable
coverage from pooling mechanism,
equivalent assets, or alternative arrange-
ments that satisfy the State thatthe entity
will be able to pay for losses up to a
specified amount. Separate standards
for different types of liability exposure
may be specified.

Aside from these exceptions, other
features of the law limit its value as a
liability shield. On its own, it does
not limit liability at all. It merely en-
courages states to do so. Ewen if all
states comply, volunteers would still be
subject to liability for federal claims,
Those can include actions by the IRS,
discrimination complaints, unfair labor
practices, and a variety of regulatory
violations, including OSHA and EPA
enforcement.

Congress alone can protect volun-
teers from these claims.

The first hurdle for H.R. 911 in the
new Congress is gaining co-sponsors in
the House and Senate. In past years the
bill has had hundreds of co-sponsors
from both parties. Interested partics
may wish to contact their elected repre-
sentatives 1o express their opinions on
the issue.

Community Risk Management & Insur-
ance January 1993




WORLD BAND
RADIO

By R.C. Watts

A

I only recently discovered Radio
Shack’s Digital Signal Processor (Cat.
Mo, 21-543, £79.99) which sounds like
a useful accessory. However, | person-
ally don’tknow ifitis a good buy or not.
If anyone has one in use, please let us
know your results, | own a Grove SP-
200 Sound Enhancer which really im-
proved my audio but cost a lot more,

Radio Moscow changed its" name to
Voice of Russia. Adventist World Radio
plans to build a new shortwave station
in Paraguay while Radio For Peace
International wants to erect a new one
in Canada. One the air are Radio
Singapore International and a Radio
Metropolis from the Czech Republic.
I've not heard either at my location.
You might try 9530 KHz at 1100-1400
UTC for Singapore,

The Caribbean Beacon on Anguilla,
B.W.L. still has a shortwave service
pending. Idon’t have any trouble hear-
ing the Beacon on their 200 KW 1610
KHz. 1 just received the 1995 WRTH
and found a listing for a new shortwave
station WGTG, McCaysville, Georgia,
However, they are not on the air yet.

| know postage went up again, but
send us vour news and views if at all
possible. Report what you hear to your
favorite magazine. Folks want to know,

Thanks and 73 from Col. DX.

THE REACTER

—

Radio
Public Service
Announcement

Don’t Drive Along
Have A Traveling Companion

A CB radio in your car or boat is an ideal communications link in case
ofaccidents, need for road directions, or an encounter with an impaired driver.

REACT Team,

{insert your Team name)

affiliated with REACT International, Inc., monitors CB EMERGENCY
Channel 9 for calls requesting assistance. Today's REACT Teams also
provide communications for various local community events, using a variety
of authorized frequencies. Many REACT Teams sponsor Highway Coffee
Safety Breaks, during the summer holiday months.

If your interested in public service and want the satisfaction of knowing
your efforts make a difference in your community...

Contact

REACT at = :
(insert yourtelephone number)

(insert your Team name)

or send a self addressed stamped envelope to

at

(insert your Team nam el

(insert your Team address)

(Repeat contact information for 60 seconds)

GET READY FOR
SAFETY BREAK '95
IN REACT MONTH

|




REACT Goes to the CES Show

The Consumer Electronics Show
(CES)is held once a year for companies
Lo showcase their newest and most in-
novative products.

The 1995 International Consumer
Electronics Show displayed something
this year that it has never seen before,
A 2 foot high REACT logoe and thou-
sands of “Getting Help By CB” pam-
phlets. Both of these were made possi-
ble by the management of Cobra Elec-
tronics. In fact, the pamphlets were
reprinted, with REACT permission, by
Cobra at their cost.

In the previous article you read how
Cobra and REACT have joined forces
to help improve public safety. This
trade show is the first tangible demon-
stration of how we can work together to
get the name of REACT known by the
rest of the public,

While promoting their lines of CB
radios, cordless phones, and radar/safe-
ty detectors, Cobra has taken on the job
to also promote the services of REACT
and emergency channel 9 use. More
people using and getting help by using
CB radio is good for both REACT and
Cobra.

The Cobra booth was quite spacious,
200 x 20, and well designed to attract
those attending the show. Four impres-
sively large banners hung down from
the ceiling over four, five foot high
pillars. Each four-sided pillar show-
cased a different product, such as
cordless phones, radar/safety detectors,
CB radios and Weather Alert CB
radios. The REACT logo was placed
in the pillar dedicated to the new weath-
eralert CB radios. Below the logo were
the figures listing the number of calls
and hours that REACT members re-
ported for 1993, (1994 totals not being
available yet.) Those numbers are im-
pressive and Mr, Goldberg made sure to
point them out to the Cobra dealers
visiting the booth,

Starting in March of 1995, every CB

radio sold by Cobra will contain two
REACT pamphlets, “Getting Help By
CB" & “Invitation to Join", in the pack-
age. Cobra estimates sales of 600,000
radios in the next year. The REACT
name and information about what we do
will now be in the hands of 600,000
people. The local REACT teams should
start now to let their communities know
that they are around and looking for new
members. Not all new CB purchasers
will be interested in joining, but teams
should be ready to educate the new radio
users and make it easy for those who are
interested to find their team.

One of the newest features to be
highlighted at this year’s CES was the
introduction of the Weather Channels in
CB radios. Midland has twomodels that
have theability tohear the NOA A weath-
erchannels, #77-116 & #77-118. Maxon
has one mobile CB radio (MCB-55)
which receives the Mational Weather
Service broadcasts and one handheld
CB/Weather radio (HCB-30). Uniden
has the Pro 538W CB radio with the
WHF weather channels available and
the PC 76 XLM Weather/CB radio, the
only one, besides the Cobramodels, that
has the Weather Alert feature. All of
these radios can receive 3 of the 7 avail-
able weather frequencies.

Cobra enters the market with 6
models with the capability toreceive the
NOAA weather broadcasts. Five of
them have the NOAA Emergency Alert
Tone, which will sound even if the radio
unit is turned off. The model 22 LTD
WX mobile radio is the most compact
from Cobra to include the weather re-
ceiver. [tcan receive 3 of the 7 weather
frequencies. The model 25 LTD WX
Classicand the model 29LTD WX Clas-
sic mobile CBradios includeall 7 weath-
er channels and the Emergency Alert
Tone. Then they have two base station
radios, the model 2010 GTL WX AM/
SSB and the model 93 LTD WX, with
the same 7 weather channels feature.

by Bonnie Zygmunt

The 2010 GTL WX AM/SSB also has
a Digital Frequency Counter for those
who wish to know exactly where they
arcatall times. The 93 LTD WX model
is a completely new design meant to
appeal to the MTV generation of new
CB users, with a style reminiscent of
home video game controls. The final
weather/CB radio that Cobra has is their
mode] 23 SOS Weather CB kit. This
system has the 4 watt CB with 3 weather
channels, cigarette lighter plug, emer-
gency flag and mag-mount antenna, all
in a sturdy carrying case. This CB kit
is the only one in their weather line that
does not have the Weather Alert feature.

Cobra is the only manufacturer that
has received permission from NOAA
to use their logo on the Weather/CB
packages. The REACT board has giv-
en permission for the REACT logo to
also appear on all the Cobra CB boxes.
Mow even casual shoppers will be ex-
posed to the REACT name as they walk
down the aisles of Best Buy and Sears.
Because Cobra has a strong tie with
NOAA, REACT now has the opportu-
nity to strengthen our ties to the National
Weather Service. At the CES Ken
Green, REACT Board President, and |
were introduced to Mr. George Wilcox
from NOAA. He and his office have
been charged with spreading the word
about the lifesaving benefits from hav-
ing a NOAA Weather Radio in every
home, school, and business. This is a
message REACT Teams and Councils
can help to broadcast. Whata great way
for REACTers to continue the educa-
tion of the public on safety issues. I'm
sure we'll see more joint ventures be-
tween REACT and NOAA in the fu-
ture.

For now, getting your local newspa-
pers to list your meeting notices and
having “Letters to the Editor” printed

(Contimued an page %)
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(Caortinned from page 8)

telling how your Team is looking for
new members will start to reach

these new CB buyers. Approach the
stores carrying the Cobra radios and see
if you can leave REACT pamphlets
there. (The REACT office sells plastic
pamphlet & brochure holders for
only $1.75 each - great buy!) Cobra has
opened the door, REACT Teams need
to step in and introduce themselves to
the new radio users.

MNext issue look for “More from the
1995 CES show",

(Contimued from page 5)

be if your sole source of raising funds
was parking cars, And most of what vou
did anymore was park cars in exchange
for payment to the organization, If vou
weren't doing the types of communica-
tions and emergency/public service
events that REACT was formed to do,
the team could be classified as “for
profit” and be taxed on your income,
Another example is if Dallas County
REACT was getting all their money
from bingo and not spending it, the IRS
“suggested” they withdraw and spend it
or pay taxes on it. Most Teams don't
earn enough money to draw the atten-
tion of the IRS, but that made a good

-_—______—.______.__._.______.._.._...__.__,____________

example,

Events which raise lots of money for
the sponsor are more likely to share with
your team than those which don’t raise
any. Be sure to write the donor a letter
afterward thanking them for their con-
tribution and reminding them that vou
are a non-for-profit organization. Use
that Magic Phrase, “IRS 501(c)(3) non-
for-profit organization”,

Canyon Lake REACT recently
found that they could apply for funding
of GMRS radios and licenses through
their local County Commissioner's
Court from the 911 Commission. We
hope to have more details on their ef-
forts in the next BREAK-9 article.

r .
J| Training Registration Form :
: Subject | 101 Monitoring || 200 GMrs (Includes FCC Rules) :
| || 301 Search Teams 401 Money Matters |
I e I
' GMRS FCC Rules - Part 95A (ONLY)
, I
I I
I Fill in your full name and address, your REACT Team number and REACT member 1D number |
| (as found on your REACT membership card). Enclose $7.00 for each training module you request |
| and $2.50 for each GMRS FCC Rules Part 95A you request. |
: NOTE: When purchasing the 201 - GMRS Training Module, the FCC Rules are included). :
I I
| Name _ _ — I
I First Initial Last I
I I
| Address - |
|
Cit State Zi |
| y P : |
I . L R I
| |
I Team # | l l ‘ Team [D # I ‘ l l } | :
|I Monitoring Module ($7.00) :
; GMRS Module (37.00)
| MAIL T0: Search Teams Module  ($7.00) |
| . Money Matters Module ($7.00) |
| REACT International., Inc. GMRS FCC Rules Only ($2.50) '
! P.O. Box 998 |
| Wichita, KS 67201 TOTAL ENCLOSED 5 |
L————  (——————— e J




GUESS WHAT TIME IT IS? That's
right it’s time for Field Day! For those
non-Hams reading this, Field Day is the
weekend of the year that Amateur Radio
Operators take their radios out of the
shack into a nearby field, stay up all
night, drink lots of coffee, eat tons of

The REACTer is
available on audio
cassette tape for the
blind. Certain
conditions and costs
are involved. For more
information please
contact:

Kathleen Coyne
Recording
for the Blind, Inc.
404 W. 30th Street
Austin TX 78705
(512) 477-9390

non-healthy junk food and make con-
tacts with other like minded individuals.
(THIS WE CALL FUN!)} Oh, did |
mention the BUGS?

Anyway does your REACT Team
participate? In this exercise of emer-
gency communications your Team
should be involved. It doesn't take a lot
of equipment to do it and your Team
probably already owns most of it. A
generator or battery HF rig and antenna
and something to write with is about the
bare minimum. Forshelter a tent works
great but vou can really be imaginative
here. 1have used about everything from
a rental truck to motor home to a work
van to the topper on the back of a pick
uptruck. Whatreally isimportant is that
vou do the publicity. (You get exira
points). Do you have a local park? My
group has had field days in a local park
that has waved its restrictions on over
night use for us for the past several
years. [tisnot the best HF antenna spot
but does it ever keep us in the public’s
eye. Wehavehad local TV stations visit
and do live remotes. We have submitied
newspaper articles which were run. All
this takes is a person to write what you
are doing and SENT IT to the papers.

Well now you will say that you only
have one member in your Team with HF
privileges! If that one Ham wants to be
involved that's all you need. Remem-
ber, as long as he is in control of the

Amateur
Radio
News

by Steve Gobat

transmitter, anyone can operate the ra-
dio. So, Field Day is a real good way
to introduce members of vour Team and
the public to the marvels of Amateur
radio.

In other happenings, the Amateur
Radio REACT patch should be done
and ready at the convention. The price
has not yet been set, but [ believe it
should be affordable. The QSL cards
continue to arrive and the survey sheets
from International show that there are
quite a number of REACTers who are
Amateur operatorsand hold positions in
ARES, RACES and SATERN. If vou
are not familiar with with SATERN [t
isthe Salvation Army Team Emergency
Radio Network. 1fvou would like more
information on SATERN contact: The
Salvation Army Metropolitan Division,
5040N. Pulaski Road, Chicago, 1160630,
attention Major Patrick E. McPherson,
WWOIE. Please keep those cards and
letters coming in!

Steven KAIPDOQ

Editors Note: | attended Field Day
in Texas in 1992, wow! what an event!
Al members who have never participal-
ed should do so, you'd be amazed!




Made in LIS.A

10-2.

“Loud and clear.”

And that's exactly the kind of transmission and
reception you get with a K40 CB antenna: Consistent
SWR across all 40 channels.

Not so with other antennas. They're hand-wound
and hand-glued. No two are ever alike. Performance
is left to chance.

But all K40's are exactly alike.
Machmeassemhlai']btall}r unvarying. And
clearly superior,

So superior, we give you a double guarantee:
S0-day on performance
to your satisfaction and
S-year replacement on parts.

Seems like there's only one choice
when it's time to replace that old antenna. K40,
The one guaranteed to keep
those 10-2's coming.

K EI'.FET.‘?I'J"'I.RT
500 Executive Dirive
o

CONFIDENCE THAT COMES WITH A GUARANTEE.

| THE REACTER
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Jackets and Caps by Horizon
Presented by Adventures In Marketing /?M

Quantity
Ordered Description | Each
| Unlined Jacket $39.30
‘ Lined Jacket $47.85
[SummerCap | $ 6.00
Winter Cap $ 6.30

|Long Sleeve Shirt | $28.00
Short Sleeve Shirt | $25.50

'[ ] Personalization on jackets - add $3.00. Name:

Subtotal: $ Sales Tax: $

|Call Adventures In Marketing for total with applicable sales tax and freight.

Mame
Address

City

Phone Number( )
Check payment is enclosed.

Cost

| Small|Medium

34-36| 38-40

Large | XLarge| XXLarge| XXXLarge X)X(XXLarge
42-44 [46-48 | 50-52 | 5456 | 5860

| (+5350) | (+85.00) | (+56.50) |
I {+53.50) i (+35.00) (+86.50)

(+$3.00) | (+$3.00) | o

I (+52.75) l (+32.75) |

Freight: §

State

FAX Number (

Total: $

Zip
)

ADVENTURES IN MARKETING . 1117 Timbercreek Drive . Allen, TX 75002

1-B00-727-0779 . FAX (214) 713-2460



1995 REACT INTERNATIOMAL CONVENTION
OMAHA, WNEBRASEKEA
July 17 - 20, 1995

SECTION I. NAME/ADDRESS

Please print or type

NAME
(Last) (First) (MIDDLE)
ADDRESS

CITY ST/PROVINCE

POSTAL/ZIP CODE PHONE - -

LIFE MEMBER
# TEAM#
Frequencies: Omaha repeater is 462,700 1413
Convention is 462.675 1413
Amateur (to be announced)
CB Channel 9 monitored
Send to: Nebraska REACT, P. O. Box 6482, Omaha, NE 68106 (402) 342-5731

SECTION II. CONVENTION REGISTRATION AND HOTEL INFORMATION

OMAHA MARRIOTT, 10220 Regency Circle, Omaha, NE 68114, (402)399-9000
(402) 399-0223 fax number; or 1-800-228-9290 ask for reservations

Convention Registration per person $55.00 $

After May 15, 1995, $65.00

Name of person: (circle one) Single Double Twin Triple Quad @ $54.00 a night = $54.00

plus per room occupany tax $223
sales/hotel tax $ 621
Total per night $62.44
GRAND TOTAL.....................(one to four people)..............cccccunnenee.... 562,44
Hotel reservations MUST be made by May 15, 1995 for guarantee or space available and rate

may change.

If you are not using the Pre-Payment Flan and are making your own hotel reservations, complete and
return this form to vs.

SECTION ITI. TRAVEL INFORMATION
I/we will be arriving by CAR PLANE TRAIN BUS

My flight information is: Airline Flight #
Arrival Date, Time a.m./p.m.
Train # Arrival a.m./p.m.

Bus # Arrival a.m./p.m.

I will need transportation from the airport , train , bus




SECTION IV. TRIPS/PACKAGES

There are a number of trips and tours being made available to convention attendees. The Tuesday
activity will be a trip to the Henry Doorley Zoo/Lied Jungle or the SAC Museum. The Lied Jungle
is the world's largest indoor jungle and rain forest. It is expected that the new aquarium will be
open by then so you're in for a treat! After the trips have been completed, we will participate in an
outdoor bar-b-que and entertainment.

Other trips could include a Wild West Tour, Belle of Brownville, Western Heritage Museum, Old
Market, plus many more.

More details will be in the REACTer magazine!

SECTION V. PRE-PAYMENT PLAN

The Nebraska REACT Council recognizes that most members would like to attend a REACT
International Convention, We have reviewed the success for the New Jersey Council "Pre-Payment
Plan" and would like to offer it to you. By sending "installments" against a pre-determined amount
(pre-determined by the member choosing the Plan), members can budget for the '95 Convention.
The "Pre-Payment Plan" details are explained below:
* Registration $55.00 per person
add * Hotel Room $62.44 (No.of nights x room rate)
add * Trip(s) Package (if chosen)
equals * Total (Registration + Room x nights + Trip(s)
* Amount divided by No. of months = Suggested payment
(Additional payments welcomel)
Must be paid upon arrival at the convention. No refunds after June 20, 1995)
**+ (First payment applied toward Registration Fee, hotel and then trip(s)
Payments must be in U. S. currency
There will be a $25.00 charge for Non-Sufficient Funds (NSF) checks returned.
Make payments to: 1995 REACT INTERNATIONAL CONVENTION
P. O. Box 6482

Omaha, NE 68106

L L1

&9 9 B0 B

SECTION VI. ADDITIONAL INFORMATION
Prior International Conventions you have attended:
1976 1977 1978 1979 1980__ 1981 _ 1982_ 1983

1984 1985_ 1986__ 1987 __ 1988__ 1989__ 1990__ 1991
1992 1993 1994

ACCESSIBILITY:

Do you need an accessible room?

Any special accommodations?

Dietary Information:
Special Medical Information:

Pets? Describe.
# of Children Age(s)




LM #C01
Arthur Underwood

LM #CI12
Charles Southard

LM #C26
Millie 5. Wagner

LM #C32
Prerre G. Furst

LM #C34
Richard Alton

LM #C37
Earland H. Blake

LM #C50
Julia Teeter

LM #CS5
Amy T, Steward

LM #C56

Kenneth C. Barninger, Sr.

LM #C58
Harzel M. Scheid

LM #C75
Charles H. Dowdey

LM #C95
Wesley E. Rogers

LM #C96
Charles A. Hathaway

LM #119
Charlie Harband

LM #128
Myron C. Irvins

THE REACTER

In Memory of...

LM #133
Charles W. Markum

LM #140
Norris lerry York

LM #150
Jovee Hogadone

LM #155
Donna Beckwith

LM #156
Claude A. Heise

LM #161
Peter W, Hulem

LM #163
[on Washburn

LM #167
James C. Mehllo

LM #178
Camig Phillips, Jr.

LM #185
Joe Dodson

LM #191
James O, Mauk

LM #216
Veda Narozny

LM #2358
P. Eldon Larson

LM #2409
Jesse E. Miles, Jr.

LM #251
Robertson Towne

LM #255
B.V. (Jim) Bazzell

LM #259
Bluford W. Smith

LM #264
George Switzer

LM #2384
Walt Kummer

LM #285
Catherine Beals

LM #292
Everett Wright

LM #2903
Bert Thornton

LM #301
Charlie Donaldson

LM #309
Jack Stotesbury

LM #313
George Hodgins

LM #317
Mita Eldred

LM #320
Frank Silas

LM #324
George Kingston

LM #327
Bert Jones

LM #360
Richard Conley

LM #408
Frieda Sullivan

LM #422
Bill Gatzke

LM #424
Hope Skinner

LM #449
Jack C. Lee

LM #446
William H. Webb

LM #451
Edward .. Howell

LM #476
Harold “Hap™ Arnold

Please remember the
life members listed above.
Even though their mics
may be silent, their memories
shall always be with us.
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by Public Relations Committee

Don’t Wait...Anticipate

[t"s that time of the vear again, for the
new teams and seasoned teams; it is
time to renew contact with all the agen-
cies yvour team/council works with. Let
them know who your officers are. If
vour team has an awards banquet, invite
them to share friendship and fellowship.
IT PAYS.

Your Team/Council will also want
to contact your connections at all levels
ol government, to get proclamations for
“Muay is REACT Month.” 1f vour Team
has difficulty in obtaining them, contact
your state council for assistance, [f the
state council needs help or vour state
doesn’t have a council, contact either
Headquarters or the Public Relations
Committee and we'll help get the job
done,

Your Team/Council may want to go
after a “House Citation” or “Senate
Resolution™ at vour state level or a
“House/Senate Certificate of Merit™ at
the federal level for your teams/councils
actions during recent disasters or the
combination of public service events
you do.

When working with your March of
Dimes, MS or various runs and other
events that use literature be sure to ask
them to include a REACT logo on it
along side their other sponsors. Some
even have a bag with goodies for their
participants. This is another golden

opportunity to include information on
REACT and how vour team fits in the
picture. You may pick up several new
members this way. And it gives pride
to the members that see it on the street.
this has worked so far in Texas, Califor-
nia and Pennsylvania.

An offer to our teams/councils that
have limited access to personal comput-
ers: two master copies of the REACT
Informational Flyer with vour custom-
ized contact information on it, You amy
request them, together with how you
want your contact info to appear and
send it to: REACT Public Relations, ¢/
oFred J. Lanshe, 630 Washington Street,
Allentown, PA 18102, voice and fax
(610)434-3235,

The Public Relations Committee has
1995 “Anheuser-Busch™ Theme Parks
Club USA cards which are available,
upon request, to our membership, staff
and board. These include 15% ofT ad-
mission for up to six people, 10% off
park merchandise as listed at the differ-
ent S5ea World Theme Parks. In Cali-

Publicizing REACT

fornia, 20% off general admission for
up to six people, 10% off merchandise
and 20% off guided tours.

The Club cards are good at the fol-
lowing locations; Sea World of Califor-
nia, Florida, Texas, Ohio, Busch Gar-
dens - Tampa Bay and Adventure 1s-
land, Busch Gardens - Williamsburg
and Water Country USA, Sesame Place,
and Cypress Gardens. Contact Fred
Lanshe at the above address for your
Club cards. A small token of appreci-
ation for your efforts being in the
REACT program.

When the Prez
COmes 1o fowh...
Who ya gonna call?

Why REACT of course! On Sun-
day, January 22, 1995, President Bill
Clinton went to Kutztown University to
give a speech on education, a day after

i ontinned on page 7

Members of Reading REACT #C604 who participated with Kutztown Police,
the Kutztown University and Secrer Service during the recent Presidential visit,

THE REACTER




(Continued from page 16)

his State of the Union address. The
Kutztown Police contacted Reading
REACT to get additional support and
manpower for the presidential visit.
After being checked out by the Secret
Service, 15 members of Reading
REACT of Pennsylvania, provided a
visible deterrent, helped with crowds,
parking control and giving grounds in-
formation to hundreds of visitors. This
Teamreceived a Thanks and a Job Well
Done from the Secret Service, the
Kutztown Police and Kutztown Univer-
sity, according to Bill Hunsberger, one
of the team members.

National Police Week
is
May 15th through May 21st

The Public Relations Committee rec-
ommends you honor your Police De-
partment with Certificates of Recogni-
tion from your team or council. The
serviced is having the 14th Annual
National Peace Officers Memorial Day
Service on Monday, May 15th at 12:00
noon in “On the Mall” between 3rd and
4th Streets in Washington, D.C.,tohonor
the fallen law enforcement officers. For
more information please call 314-346-
4911.

A few more names
to add to the
“Proactive Contest”
for 1995

Rikkie Lee, Editor of Radio Re-
sources Magazine, for her efforts during
and after the Radio Resource and APCO
International Public Safety Essay Con-
test, getting our article into both Radio
Resource and the APCO Bulletin mag-
azines; along with the follow-up article
to help promote REACT (over 30,000
circulation worldwide).

Harold A. Ort, Jr., Contributing
Editor, for his efforts to promote RE-

ACT through the articles in Pop Com
and Radio magazines through Tandy
Corporation.

Ron Mayes, President of Advantage
Communications, for donating the air-
fares for our REACT President and the
REACT Liaison to Cobra to be able to
get to the consumer trade show in Las
Vegas, promoting our partnership with
Cobra.

Tom Kneitel, K2AES/KNY2AB,
Editor of Pop Com magazine, for con-
tinuing torun the REACT ad along with
the articles for the various editions.

I’m Hungry and
when do we eat?

For the teams/councils involved with
search and rescue, disasters, food banks,
camp outs, trail rides or just to stock up
for the bad weather. Here may be some-
thing for you. “Resourceful Foods” has
emergency food kits available. They
have picked up over runs of MREs
(Meals Ready to Eat) used for the mil-
itary, FEMA and NASA. They have a
shelf live of 5 to 10 years. They come
in a variety of packages, different sizes
and amounts. For more information,
you can ask foracatalog, please contact:
Resourceful Foods Company, P.O. Box
8100, Richmond, Indiana 47374, or
phone 1-800-782-7478.

Congratulations
on a job well done!

Emergency Service Explorer Post
99 sponsored by LEMA/REACT of
Allentown, Pennsylvania has recently
been awarded the William H. Spurgeon
Award. This is the highest honor in the
Boy Scouts of America Explorer Post
Program. The Post members support
themany activities of LEMA/REACT,
reports Agnes Drauch, Post Advisor.
Atarecent Explorer Leadership Ban-
quet, Explorer Post 99 received three of
the top five awards; Post 99 - Post most
valuable to the community, Jesse Bauer,

Post President, Leadership Award and
Agnes Drauch, the Minsi Trails Coun-
cil’s District Award of Merit.

Your Post and its’ people get a tip of
the hat!

A challenge
to all the teams
and councils from
the PRC

A net increase membership contest.

At the team level, a net increase in
multiples of five (5, 10, 15) members
that are paid to REACT International
and stay on the roster for 8 months. The
top three teams, by region will get a
prize.

At the council level, a net increase of
teams into a state council, that stay
involved for 1 year; the top 10 councils
will get a prize.

The regions include Western, Cen-
tral, Eastern portions of the United States,
East & West for Canada, West Indies,
including the UK and Europe.

Let’s Go People!!!

a B\
1997 Convention

Bids Now Due

Deadline for the 1997
Convention Bids must

be received by
April 15th, 1995.

All bids must be submitted
to the address listed
below...

Dorothy DePoe

100 N. Richards Ave.
Somerville, NJ 08876
(908)218-9760




Extraordinary Members

Once again the Training & Develop-
ment Committee wishes to applaud and
recognize these members who have
dedicated themselves to the goal of im-
proving their skills through training.
The following members have obtained
all four training packages available
through REACT International, as of
January 1993, and have passed all the
tests to receive certificates for Monitor-
ing, GMRS Basics, Search & Rescue
Teams and Money Matters.

Thomas Morelli
Tobacco Valley REACT Team #3625
Connecticut

Billy Richardson
Kauai REACT Team #4812
Hawaii

Matthew Medlen, Sr.
Affiliate
linois

Terry Smith
Hagerstown REACT Team #C022
Maryland

Robert Scherlacher
Somerset County REACT Team #4259
Mew Jersey

Ralph Gibson
Somerset County REACT Team #4259
Mew Jersey

Charles Rousselet
Reli REACT Inc. Team #4552
Mew York

As the Chairperson for the Training
& Development Committee [ believeall
these members deserve recognition and
praise for making REACT and them-
selves better by doing so.

Gold foil bonus medallions have
been sent to these members for each of
their certificates. When January 1996
arrives, the files will be analyzed and
anyone at that point who has purchased
and passed all the current training pack-
ages will then be awarded their own

Douglas Rumsey

by Bonnie Zygmunt, Chairperson
Training & Development Committee

bonus medallions. Any member that

purchases and passes all the training
packages during this year will receive a
medallion in 1996 for each certificate
they receive in 1995,

A special commendation to the one
Affiliate member who is included in this
remarkable group. Affiliate members
are without other Team members to
give them support and yet they continue
to support the ideals of REACT.

Join with me in congratulating these
outstanding REACT members.

Southern Tier REACT Team #2215

Mew York

Lois Kline

Hagerstown REACT Team #C022 (MD)

Pennsylvania

James Bear

Life REACT Team #4882

Pennsylvania

Walter Green 111

Richmond Metro REACT, Inc. Team #3968

Virginia

Richard Gamble

Lake Washington REACT Team #4784

Washington

William Simpson

REACT Services Diversified (RSD) Team #4813

Wisconsin

THE REACTER




Stay Alert, Stay Alive

Fatigue is considered by many to be
a contributing factor in motor vehicle
accidents. Gage Canadian Dictionary
defines fatigue as physical or mental
weariness, or the temporary decrease in
the capacity of an organ or cell (in this
case -- the brain) to function after exces-
sive activity.

Dr. David Dinges, a biological psy-
chologist at the University of Pennsyl-
vania, reports that fatigue darkens the
mood and impairs concentration, mem-
ory and decision-making ability. His
studies show that a person’s ability to
sustain attention is reduced at least 50%
during normal sleep hours. If an entire
night’s sleep is lost, attention drops 70%.
If a person goes two nights without
sleep, they can barely function.

According to Traffic Sergeant Adkin
ofthe Ontario Provincial Police London
Detachment, people involved in acci-
dents don’t like to admit to fatigue as the
cause of the accident, but upon investi-
gation this is often found to be the case.
Recent surveys of commercial drivers
reveal that almost everyone has nodded
off behind the wheel at some time.

Fatigue has many causes. People
who work irregular hours such as shift-

workers and commercial drivers often
have trouble sleeping. Overtime, sleep
loss and stress from irregular hours af-
fect health and job performance.

Modern vehicles are built for com-
fort in the belief that comfort improves
vehicle performance. Dr. Martin Moore-
Ede, an international expert on human
fatigue, disagrees. He suggests to be
fully alert you must be a little uncom-
fortable. Combine a warm comfortable
vehicle with irregular sleep and the driver
will succumb easily to fatigue.

Monotony can also fade alertness.
Fatal fatigue occurs most often on high-
speed, boring roads.

The authors, Moore-Ede, Dinges and
Adkin all agree that driving while tired
can be just as dangerous as drinking and
driving. Your judgement and percep-
tion are impaired. You know your fa-
tigue hasreached a dangerouslevel when
you can’t remember the last few miles,
itis an effort to focus your eyes, or your
car drifts and requires large cor:< ciions.
Ifyour eyelids droop or yourhead drops,
the situation is life-threatening.

Combating fatigue is relatively sim-
ple. Keep your vehicle cool; roll down
the window and turn down the heater.

Fatigue is considered by many to be a
contributing factor in motor vehicle accidents.
Don't let this happen to you or your memhers.

THE REACTER )

by Pam Hedden, Co-Chair

Membership Retention and Recruitment

Stimulate your mind with conversation
or music. Don’t play soothing music.
Irregular, variable sound is better for
keeping you awake. Take a break; pull
over and take a brief nap for 10 or 15
minutes. Beware of longer naps as they
leave you feeling groggier than before.
Take a brisk walk. Vigorous exercise
can improve alertness for up to an hour.
Caffeinated beverages can perk you up
temporarily. Most important -- get
adequate rest before driving.

Sergeant Adkin suggests that for the
65 fatal accidents investigated in his
area last year, fatigue was often a con-
tributing factor. Stay alert and stay safe.

CLASSIFIEDS

AVS COMMUNICATIONS -
The GMRS Specialists. New
Maxon GMRS 210+3, 10 Ch.
handheld now available
$235.00. Call for list of new and
used 2 way radio equipment.
Mention this ad for $pecial
$avings when placing order. Call
(510) 471-3167.

Place your classified ad here.
No item too big or too small.
Call REACT International, Inc.
Jor details at (316)263-2100.




Calendar of Events

May, 1995 - May is REACT Month. Promote your Team, your Council with the information included in this issue of the
REACTer as well as the Team Topics recently released.

May 7, 1995 - Ohio REACT Council meeting. For meeting time and location please contact Gerald Jarvis, President at
45651 TR 2835, Coshocton, OH 43812 or phone (614)829.2514,

May 20, 1995- Commonwealth of Virginia REACT Council, Inc. meeting to be held at the VFW Hall in Front Roval. For
further details please contact a council representative.

May 20, 1995 - Arizona State Council meeting. Hosted by Superstition REACT. For further details call (602)956-4296.

May 20, 1995 - Kentucky State REACT Council meeting to be held at the Walnut Meadow Campground, Berea, Kentucky.
Contact your council representative or Tom or Sue Currie at (502)935-5113 for further details.

May 20-21, 1995 - Florida Council of REACT Teams meeting. For further details please contact a council representative,
May 20-21, 1995 - 5th Annual REACT California Get Together. Sponsored by Central California REACT Council. To
be held at Richardson Park (Eastside of New Cuyama, southwest of Bakersficld on Route 166. A tri tip dinner barbecue
and dance on Saturday. For further information contact Ruth Parker (805)766-2450.

June 1, 1995 - Deadline for article and advertising submission for the July/August issue of the REACTer.

July 17-20, 1995- The 1995 REACT International Convention to be held in Omaha, Nebraska. Registration form in this
issue of the REACTer and upcoming issues of Team Topics and the REACTer.

August 1, 1995 - Deadline for article and advertising submission for the September/October issue of the REACTer.

August 4-6, 1995 - Wisconsin Council of REACT Teams Campout in Merrimac, Wisconsin. Contact any Wisconsin Council
board member for directions and details.

August 6, 1995 - Ohio REACT Council meeting. For meeting time and location please contact Gerald Jarvis, President
at 45651 TR 285, Coshocton, OH 43812 or phone (614)829-2514.

August 19, 1995 - Arizona State Council meeting. Hosted by Cochise REACT. For further details please call
(602)459-7700.

September 9-10, 1995 - Kentucky State REACT Council meeting and convention to be held at the Walnut Meadow
Campground, Berea, Kentucky. Contact your council representative or Tom or Sue Currie at(502)935-5113 for further details.

October 1, 1995 - Deadline for articles and advertising submission for the November/December issue of the REACTer.

October 14, 1995- Wisconsin Council of REACT Teams to be held in Waukesha, Wisconsin, Contact any Wisconsin Council
board member for directions and details.

October 21-22, 1995 - Commonwealth of Virginia REACT Council, Inc. meeting, location TBA. For further details contact
a council representative.

November 5, 1995 - Ohio REACT Council meeting. For meeting time and location please contact Gerald Jarvis, President
at 45651 TR 285, Coshocton, OH 43812 or phone (614)829-2514,

November 18, 1995 - Arizona State Council meeting. Hosted by Maricopa REACT. For details call (602)943-4723.

Editors Note: Mail your meeting dates to Headquarters for inclusion in this column.
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Listening is only
half the fun.

Popular Communications
Is the other half."

APRIL 1953 82.85 POPULAR marc :
Cgl""MUNICATIO S

Scanning Show Biz Stal .
g Private Security

The World's largest, most authoritative monthly magazine for Short Wave
Listening and Scanner Monitoring. Read by more active listeners than all other
listening publications combined! If you enjoy radio communications you'll love
Popular Communications.

Get fast home delivery of Popular Communications and save $15.45 a year
over the newsstand price. Save even more on 2 or 3 year subs.

Name Call
Address
City State Zip

[J1 year 12 issues ....$19.95 [J2 years 24 issues....$38.00 [J 3 years 36 issues .....$57.00

Canada/Mexico—one year $22.00, two years $42.00, three years $63.00. U.S Dollars.
Foreign—one year $24.00, two years $46.00, three years $69.00. U.S. Dollars.
Foreign Air Mail-one year $77.00, two years $152.00, three years $228.00. U.S. Dollars

Allow 6 to 8 weeks for delivery

Exp Date:

O Check O Money Order O MasterCard O VISA L AMEX [0 Discover

Mail your order to:

Popular Communications
76 North Broadway, Hicksville, NY 11801 Telephone 516 681-2922; FAX 516 681-2926



100% Renewals for 1995!!!

California Minnesota Ohio Utah
C729 C143 C187 C505
3111 2538 C282
3425 C396 Virginia
4252 Mississippi C480 2148
4591 C204 C575 2871
2214 4896
Colorado Missouri 2413
C422 C336 2624 West Virginia
2648 2001 4544 3369
Connecticut Nebraska Oklahoma Wisconsin
3625 2750 3232 3621
4089
Florida New Hampshire 4813
3720 4105 Oregon 4879
4743 4397
4909 New Jersey
3730 Pennsylvania Canada
Georgia 3732 Co15 2114
4069 4259 C546 2627
4882 4738 C604 4270
4759 2235 4842
Indiana 3521
C064 New York United Kingdom
4899 2278 South Dakota 5011
4904 4736
Iowa
3038 North Carolina Texas
2285 C446
Kentucky 2804 3129
1583 3032 3386
3138 4634 4047
4906
Maryland
2189
2833 V2 M
3781
4816 Congratulations to the REACT Teams
Maine listed above. These Teams renewed
4094 . .
100% or better with their first
Ny gan renewal for 1995!
N—— = — = 4
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ARIZONA

Arizona STATE Council
Mary Yost

1912 E. Virginia
Tucson, AZ 85706
(602)889-8923

CENTRAL CALIFORNIA
Central California REACT
Council, Inc.

Ruth Parker

P.O. Box 794

Tulare, CA 93275
(805)766-2450

NORTHERN CALIFORNIA
Northern California

REACT Council

Randy Degerman

P.O. Box 161

San Bruno, CA 94066
(209)358-4809

SOUTHERN CALIFORNIA
Southern California

REACT Council

Wayne Magill

P.O. Box 2638

Garden Grove, CA 92642
(714)552-7093

COLORADO

Colorado Council of

REACT Teams

David Espinosa

7640 Gibraltar Drive
Colorado Springs, CO 80920
(719)338-1182

FLORIDA

Florida Council of
REACT Teams
Michael Chuven
P.O. Box 928
Ormond, FL 32175
(904)253-0585

ILLINOIS

Illinois REACT Council
Bobbie Cox

405 N. Main, Box 82
Coleta, IL 61017
(815)336-2230

THE REACTER

REACT Councils as of 1995

INDIANA

Indiana REACT Council, Inc.
Russell Willis

3036 E. 8th Street

Anderson, IN 46012
(317)643-4871

IOWA

Iowa REACT Council
Craig Hoepfner

1612 Scoggin

Cedar Falls, IA 50613
(319)266-0270

KANSAS

Kansas State REACT Council
Larry Skinner

4148 S. Hydraulic #16
Wichita, KS 67216
(316)522-6656

KENTUCKY
Kentucky State
REACT Council

John Mayberry

P.O. Box 36512
Louisville, KY 40233
(502)451-4328

MAINE

Maine REACT Council
Jim Koritzky

P.O. Box 2272
Bangor, ME 04401
(207)942-8067

MARYLAND
Maryland State Council
of REACT Teams, Inc.
Max L. “Vic” Vickery
232 Dogwood Road
Millersville, MD 21108
(410)647-5870

MICHIGAN

Michigan REACT Council
John Kelly

2137 Leahy Street
Muskegon, MI 49444
(616)728-9801

MINNESOTA
Minnesota REACT
Team Council

Leland Johnson

Rt. 2, Box 276
Glenville, MN 56036
(507)448-3911

MISSOURI

Missouri REACT Council
Gary W. Davis

R.R. 1, Box 43
LaGrange, MO 63448
(314)655-4860

NEBRASKA
Nebraska State Council
1. Ross Brendle

3226 North 7th Street
Beatrice, NE 68310
(402)792-2860

NEW JERSEY
Garden State Council
of REACT Teams, Inc.
Ron Schendorf

P.O. Box 9898
Trenton, NJ 08650
(908)734-4464

SOUTHERN NEW YORK
Southern New York State RE-
ACT Council

Joe Spinosa

113 Clover Drive

Massapequa Park, NY 11762
(516)795-8874

UPSTATE NEW YORK
Upstate New York
REACT Council

Reginald P. Hanson

5 Debra Drive, Apt. #116
Potsdam, NY 13676-1905
(315)265-0890

NORTH CAROLINA

North Carolina State REACT
Council

George Holmes

214 Queens Road
Jacksonville, NC 28540
(910)346-2577

OHIO

Ohio REACT Council, Inc.
Gerald Jarvis

45651 TR 285

Coshocton, OH 43812
(614)829-2514

PENNSYLVANIA
Pennsylvania Council

of REACT Teams, Inc.
Fred Lanshe

P.O. Box 8797

Allentown, PA 18105-8797
(610)434-3235

PUERTO RICO

Puerto Rico REACT Council
Jose Plaza Avila

HC-01 Box 4070
Quebradillas, PR 00678
(809)878-0053

TEXAS

Texas State REACT Council
Allan Tyler

1309 Gifford Lane
Angleton, TX 77515
(409)849-9489

VIRGINIA

Commonwealth of Virginia
REACT Council, Inc.

Yvonne Trout

1546 Brookhaven Drive
McLean, VA 22101
(703)356-8024

WASHINGTON
Washington State
REACT Council

B.F. “Frank” Jennings
P.O. Box 1588
Poulsbo, WA 98370
(360)779-2468

WISCONSIN
Wisconsin Council of
REACT Teams

Bill Simpson

P.O. Box 228
Pewaukee, WI 53072
(708)336-7319

CANADA (Contact Info)
Pam Hedden

5-209 Ross Street

St. Thomas, Ontario
Canada N5R 3Y4
(519)631-3129
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REACT Gets a New Face
-

With the help of local

members REACT Head-

quarters recently received a

new coat of paint. A special

thanks to Tom Murphy,

Sedgwick County REACT

Team #4208 member and

Larry Skinner, President of

Sedgwick County REACT

#4208 and the Kansas State

REACT Council for their

¢ valuable help. Of course, we

k did have "management sup-

l port” from Larry's wife Gin-

ger. Youmay think she is just

sitting there... but she was

making a strategic plan for
painting the bathroom!




